# 2.1 Percentage of new courses introduced of the total number of courses across all programmes offered during the
last five years (30)
B.Tech. (FBM Courses)
?curse code Name of new course introduced in last five years Year of
Introduction
FBM 222 Communication and Negotiation Skills 2015
FBM E02 Production and Operations Management 2015
F BM EO04 Advanced Data Analysis 2015
??SM E06 Social Entrepreneurship 2015
?—BM EQ7 New Enterprise Financing 2015
FBM 223 Intellectual Property Rights 2018
5 M.Tech. (FPOM)
FBM 513 New Enterprise Financing 2015
FBM 514 Quantitative Techniques for Management and Research 2015
FBM 515 Communication and Negotiation Skills 2015
FBM 518 Food Supply Chain Management 2015
F-BIVI 524 Advanced Data Analysis 2015
FBM E101 Operations Research 2015
FBM E102 Project Planning, Finance and Management 2015
FBM E103 Advanced Course on Entrepreneurship Development 2015
FBM E104 Econometrics 2015
FBM 511 Business Strategy 2018
FBM 514 Research and Business Analytics 2018
FBM 521 Inventory Management 2018
FBM 522 Food Plant Operations Management 2018
FBM 523 Project Finance 2018
MBA
VIBA-101 Management Process and Practices 2016
MBA-102 Quantitative Techniques 2016
MIBA-103 Managerial Economics 2016
VIBA-104 Financial Accounting 2016
VIBA-105 Business Communication & Personality Development 2016
VIBA-106 Management of Information System & Application of Software 2016
MBA-107 Organizational Behaviour 2016
MBA-201 Marketing Management 2016
MBA-202 Financial Management 2016
MBA-203 International Business Management 2016
MBA-204 Production, Operations and Inventory Management 2016
MBA-205 Business Research Methods 2016
VIBA-206 Operations Research 2016
MBA-207 Food and Agribusiness Environment & Policy 2016
MBA-301 Innovation and Entrepreneurship Development 2016
MBA-302 Human Resource Management 2016
MBA-303 Business Ethics & Human Values 2016
MBA 304 Summer Internship Project Presentation and Viva voce 2016
MBA-401 Corporate Strategy 2016
MBA-402 Corporate Governance 2016
MBA-403 Research Project 2016







T:’)\BM E-1 Food Supply Chain Management 2016
FABM E-2 Food Technology and Processing Management 2016
FABM E-3 Management of Agricultural Input Marketing 2016
_E;ABIVI E-4 Seed Production Technology and Management 2016
T:’%BIVI E-5 Management of Agro-Chemical Industry 2016
FABM E-6 International Trade in Agri-Food Products 2016
F}\BM E-7 Entrepreneurship Development in Food Processing 2016
[FABM E-8 Rural Marketing 2016
FABM E-9 Agricultural Finance 2016
WAKT E-1 Sales Management 2016
MAKT E-2 Digital Marketing 2016
WAKT E-3 Advertising Management 2016
NVAKT E-4 Brand Management 2016
WAKT E-5 Retailing Management 2016
MAKT E-6 Integrated Marketing Communications (IMC) 2016
WAKT E-7 Marketing Channels 2016
VKT E-8 Services Marketing 2016
VI_KT E-9 Consumer Behaviour 2016
IFINE-1 Security Analysis and Investment Management 2016
IFINE-2 Management of Financial Services 2016
FI NE-3 Bank Management & Insurance 2016
FI NE-4 Carbon Finance 2016
F_IN E-5 International Financial Management 2016
FI NE-6 Corporate Taxation 2016
FINE-7 Financial Derivatives 2016
FINE-8 Risk Management and Insurance 2016
IB E-1 International Business Environment 2016
IB E-2 International Trade and Policy Framework 2016
1B E-3 International Financial System 2016
1B E-4 International Trade Practices, Procedures & Documentation 2016
IB E-5 International Supply Chain Management and Logistics 2016

IB E-6 International Advertising and Brand Management 2016

IB E-7 International Marketing Research and Consumer Behaviour 2016

Ph.D. (FBMED)

FBM 751 IPRs and Research 2015

FBM 701 Applied Microeconomic Theory 2015

FBM 702 Value Chain Management in Food Business 2015

FBM 703 Food Marketing Management 2015

FBM 704 Agricultural finance, Financial Inclusion, Credit and Risk Management 2015

FBM 705 Entrepreneurship and Leadership in Development and Negotiation 2015

Skills

FBM 711 Emerging issues in Entrepreneurship Research 2018

FBM 712 Emerging issues in Finance and Accounting Research 2018

FBM 713 Emerging issues in Marketing Management Research 2018

FBM 714 Emerging issues in Operations Management Research 2018

FBM 715 Emerging issues in Human Resource Management Research 2018

FBM 716 Emerging issues in Food and Agribusiness Research 2018

MOOC Course (Any course as per requirement of research. Optional ) 2018
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Avenda [tem No. 8.8

Subject: Recommendation of UG BoS5 for consideration and approval in AC.

Recommendations of UG BoS regarding course modification of B Tech (Food Technolagy and
Management} programme were approved for the following courses for 2015-16 and onward batches
until approved otherwise:

-]
@

©

FST 213,222, 312312, 322 and 421

EMG 111,112,121,123,124.211,212,221,311 321, 322,E-01,E-05

FBM 222, FBM 512, FBM 122, FBM 322, FBM 211, FBM 111, FBM 312, FBM 12}, FBM
311, FBM 212, FBM 221, FBME-05, FBEM 421, FBM 422, FBME-03/01/02/04/06

BAS VIT/TIZ 11310041 20/122/21 1721243117312

IFST 212 code change as BAS 213

One new FBM elective for B Tech existing batches

Detailed syllabus for the above courses is as placed at Annexure 8. T
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Annesure 8

Communication & Negotiation 5
URiT

-3 Credits)

WTRODUCTION. Definiion and classification of comwnupication, purpose of communication, process of
eompnuseation, mporiance of comimusi ation 0 management, communication siuclure in organization, barers
& gatewasy i commmunicgbon, 7 O's of commumination

URIT i

ERAPLOYRENT COMMUNICATION: Writing OVs & Appliostion Ledler, Group discussions, inferview. types of
: Ccandidates preparation. il?fi"?f". arg proparation; Impact of Technelogical Advancement on Business
CCommunization; Communication netwarks, Intranet, Internel, teleconfarencing. videouonfarensing :
IR é”‘fx:f.ﬂﬂl(:;ﬂi{jl\li YWhal is oral Communication. prngiples of suscesstul cral sommunication, fwo sides of |

g, non~verbal commumieaiion, Body language :

Poarittan communioasiion,

o BusHW
a1 lypes of businesy fepors

[ business lelter, Layoul of |

6 wﬁc Reports E!{%f Wit &g

<L 5LNT ATION SKILLS \What is a pregentation: elements of presentaiion, designing a preseniatior, advancerd |
visual support for business presentation, types of visual aid, appearance & posture, praclicing delivery of
sentalinn.

Nawre, Characterisiics, Svategy and Tactics of Distributive Bargaining. Strategy and Taclics of
jeliation; Strats

and Franning for Negotation

Apghontion (T ain Mo

- Business Commiuns
anshi, Sengugt ;;s‘i;ju:«,u%a
ol Busines Communisation =f3z:'ar'u;mn Eclut

catin;

SRl

dition 2008

s and Renort Wiiting (Tata MoGraw HillL 3rd Edigon)

Munagement Principles-FBM 112 S ”} =3 Credits
- Uaitl
Characieristics and obiectives of Business Organisation, forms of Business organizations - Sole
Proprietorship, Partnarship firms, Joini siock companies -their festures, reiative merits, demerits &
suitability, Business combinations.

Linitdl
Introduction. Concepl, nature, imporisnce, Funchons of
and roles of Managers. Evolution of inanagament thought., So

> Levels r:e?“ mmﬁ(smﬂemﬁ%iﬂa
gsr mmllig of Business

Wizl

r35<ii“‘i‘|i‘n€¥ concept, nature, importaoce and Process. Types of plans,

Making Process. Types of Decisions and Declsion making Conditions, management by
Objectives, Ferarchy of objeciives. rational Decision making. Bounded ratonality
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Annexure 5

Semesterwise Currieulum structure of M.Tech. (Food Plant Operations Management) for FBM

FBM 511 Managerial Ecomﬁncs 3 - 3 3
FBM 512 Principles of Management 39 -1 - 3 3
FBM 513 New Enterprise Financing 301 - 3 3
FBM 514 Quantitative Techniques for 3 -1 - 3 3
Management and Research
FBM 51¢% Communication and Negotiation 3 -i-13 3
Skills
FBEM 516 Organisational Behaviour 3 -1 -3 3
FBM 517 Status Paper and Seminar 21 - 2 2
FBM 518 Food Supply Chain Management 30-1- 3 3
FBM - Elective- 1 3 3 3
AES Village Adoption Programme 20 -1 - 2 2
Total 28 28 28

..FBM 521 Entreprencurship Development . 3 NERE 3 ’ 3
FBM 522 Production, Operations and Inventory 3 - - 3 3
Management
FBM 523 Marketing Management 3 - - 3 3
FBM 524 Advanced Data Analysis 3 - - 3 3 ‘
FBM-525 Status Paper and Seminar 2 - 2 2 !
FBM 526 Total Quality Management 3 - - 13 3
AES-502 Village Adoption 2 - b 2 2
FST 507 Food Basics 3 - - 3 3
FBM - Elective -2 3 - - 3 3
Total 25 25 25

67
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FBM-513 New Enterprise Financing 3003

UNIT-I

Introduction to MSMEs: Types of Enterprises; features; Project Identification and Feasibility
Studies, Preliminary Screening, Analysis Market, Technical, Financial, Economic and
Environmental Analysis.

UNIT-1I

New Enterprise cash flow - Estimation of cost of the project, cash flows and profits of new
business; Estimation of working capital requirements.
UNIT-111

New Enterprise Risk Analysis — Risks in project Financing - Risk Identification, Risk
management, Risk Assessment, Risk and uncertainty in Capital budgeting
UNIT-1V

Financial Assistance - Assessing financial needs - Government Schemes and Subsidies -
Small Business Promoting Institutions: Institutional finance - Role of IFC, IDBI, ICICI, LIC,
SFC, SIFCOT, and Commercial Bank - Appraisal of bank for loans. Institutional aids for

entrepreneurship development - Role of DST, DICS, SIDCO, NSICS, IRCI, NIDC, SIDBI,
SISI and SIPCOT.

UNIT-V

Sources of finance - Sources Equity, Debentures and Term Loans from Financial Institutions:
Lease and Hire Purchase Financing. Venture Capital Financing; Angel Investors; Private
Equity; Raising Capital in international Markets.

Sugpested Readines:

. Project Planning, Analysis, Selection, itmpiementation and Review — Prasanna
Chandra - Tata McGraw Hill

2. Dr. Vasant Desai, ~~Management of small scale industries, Himalaya Publishing

House
3. Robert D. Hisrich, Michael P Peters and Dean A Sheperd, Entrepreneurship, Tata
McGraw Hill

4, P CJain, Handbook of New Entrepreneurs, Oxford University Press
Bhalia, V.I{. Indian Financial System, Delhi, Anmol Pub. Pvi. Ltd
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FIAE-RIM Quanntitative Technioues for Mansuenient and Beoseurel

Unit-

bmportance of Business Statisties in ’%’%;ingwmﬂsm and Research,

§1s£§€§(§§§uﬁm to Micvosoft Excel: Putering Datn and Formatting, Perforiming Calcutation
Prosenting Resuls,

[ U P S . R e ‘
redvene Feeel Mutbemotie

Sunerical Skifls Revision: Doy

Prunchions 4 o

Unit-1

Visuzlizing and Presenting Data: Difforent Typos
and Graphic Reprosentation of Tiain

Data Deseriptors: Measures of Cepira!? Tendeney,
Skewness, Measures of Kurosis, Eaploratory Doty A

Fables, Diavrmmaric

' Dispersion. Meusures of

ITHE

Proba zigﬁ\ Inroduction w Probabitity, Rules of Prabability. Bave's Theorem, Banduony
Varable and expected value.

Probability  Distribution: Continuous  Prob ability  Distributions  (Normal Distribuiiony,
Diserete Prabahility Distributiors (Binomial and Poisson distiibyg IGTY)

Unit-+4

Linear Covvelation and Regression Analvsis: Lincar Corelation Auivais Seaner

e brror Rews
Analysis Construet Seatier Plot o dentily model, Fit Line 1o sample date Reares
Assunptions, Properties (mathematical ),

Time Series Data and Analvsie The Imporiance of Hnaxﬁmsx Forccasting, Deitniton of
Time Series, Componenis ol Tune Series. Additive and Wi Htiphaative Model.. sicothing

Covarnee, Pearson’s and Spearman s Corrclation oel e, Proby

the Annual Time series, Least Square and mioving average method for it T, CXPOTICnTiG]
sioothenmg and }uzumunw Choosing s appropriate Forceasting Model, Time series
forecastimg ol Seasonal data.

Unit-5

Overview of Research Methodology: [nwroduction Rescareh Problem s Muanagoment,
Types OF Research, Rescareh Problom, Orvervicws O Boseareh Muethiodology, Rescarch
[rovess

Uhverview of Muarketing Heseareh in the New Mitlenniam Nuaiure and seope of markating
rosedreln, B2 reseacch. stemtegnee of crrkctme rescarch, fctor nflucnges of

ooty researdly aov s

Beference Books

Pusiness Stssiios i

e Branko Pocar, Gsdord Unijverans Pross.

[

Statisties Pov Management TED L evin & Rubin Posrson

S0 Sursiics for Ao Esimg Sicrosodt Bl David A evine, D SEephig,
Pimothbee O Feehibrel arsd ok T Bornson P
4o Complete Business Statisties, 6 oA 1y Avsvh and g Soudaipinai e Vi

AYINS sxxauai'iili publication,
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HIES SR

Hor Groap discussions,

Ctvpos ol interys vion et of

Fevhiedowical Advaneesn

nvnnoation nolworks,

Branen, Interpet. teleconiLrencm,
ORAT COMMINICATION ¥

pciples of cuccesstul org!

cortiarneal it bwo sides of oifeciive ord communicaiion, eifective hsieniae, non - verbal

bia

communication, Body languape, Paralimgoange,

Wihtian comnmunic f

o prmeples of eliective wiling, writing teelmigue.
USINESS EETTERS AND REPORTS Introduciion to business lei

s, Types ol business
fetter. Lavows of business letiev, Repores: defuniion & purposc tvpes of business reposis,

TUPReris A

UNTE Y

Crroup coramoiieation- Moectings need, amiportanee & phinniny of Meeting

¥ -

pominuies & resolutons of Mecting, writing mceorandun, press selease, pross

poliee, guei

corfererve. Business Clguoties - notgquetios, e a0 able enguetive
PRESESTATION SKILLS SWihat oon prosentaton: clements of preseotation, dess
prosentiien advanced vesual support For business prescntainmi, bepes ol visual md,
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heliets; attitudes and behaviour formation of attitede factops detsrminegt
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Motivation: Coneept. Theoriesand  theirApplication: Leadership:Conce ept. Funcion, Sryvies

' Theories oiLeadership-Trat. Behavioural and *;Ziiu:nius'z:i% i%mu.a-s.

P v

Conthet and Change - Maaning and Process of contlice causes. sourees.conscgugnees of
Ceonthiets contlict resolution sirategios, Kind ol change:ldentitication of the problem and

L mmplementation of change: esistance tochange: overcoming resistunee to change.
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ELECTIVES

FBM i Oserations Hesenreh 1843

}

MNET-2
L Linear p

gramming (1P} o
6f product mix problom. fincer pro

iiéiéifﬁ‘ and formuhinoes

e Gl D aoded
eranuning solulio uphical. simplex algorithn
application for niuxamising ad minim g problems, and %m! i 2 LPsensitivity analvais.

NP

3 Trassportation models: sistement of problems, mimintsing w algurithm. miethods for finding
mitial solution: novth- wesi comer rule. Least Cost method, \wvri s approximaiion method
(VAM testing for optimabiy: modified ~distribuiion method (MO0 wiethod ), unhalapeed
supply and demand. degencracy and e resolution, alicrnative npm nal solotions. prohibiied
routes. madimnisation of problom

4o Assignmieat models: statement of problem. minmmsaiion using Hungacian algorithi,

resolveunbalancing, multipte optimat solution. awd restriciions on AESIEICNTE. maxintsation

861 By

ad

CHeplucemeny model: - ndivid
6. Game theory: inroduction. i
malire w5 a player, iwo-person zero-sum gamest mixed or randonised strategy equibibra,
domiation, and graphical solutiog

replucaoront nolicy & croup replacement policy,

e

SeprsOn Jero-stne wind constant sum gaimes, saddle poin

UNET-5
- Project Neowork Madels: introduciion w network models, cssential features ol netsork
approach, precedence relationship. project sehedoling wnd resource leveling, incorporating
prashabiiiny and meorporating cos

B. Seguencing Model- concept. tuo machine and N7 job, diree machine and N job,

Sugpesiod reading

I s 2 ot ale 7 B
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o

UNPE-S
Management Fancnonal areas of Management i Prosect Fronance: Operations and Productions,

Sarketine: Hunan Resources and loformanon Svsiens,

Suvoested Hegdings:
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Structure of Ph.D Programme
S.No. FIRST SEEMESTER
Title LITI|P Credit
BAS Research Methodology {31010 3
751
FBM IPRs and Research 21010 2
751
Major® | Department Course 1 3
Department Course 2 3
Minor” | Other Department 3 T
Course 1
Research 2
Seminar 1
Total 17
S.No, SECOND SEMESTER
Coursce
Title LIT|P Credit
BAS Advanced Statistical 310370 3
752 Methods
Major | Departrnent Course 3 3
4
Minor” | Other Department 3
Course 2
Research 3
Seminar 1
Total 18
SEMESTER - [II To VI
Code Course Title L T P | Credits
Research 14
Seminar l
Total 15

g
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Overview of hellectual Propecty Introduction o 1P Overview @ hvportance: [1PR
and PR abroad:

Ui [

Overview of Patents their definition: grantmg; miringement; scarching & filing. Coneept of

Plaginrisn
Unit: B

Copyrights: their definition: granting: infringement: searching & filing, distinetion hetween

refated and copy rights: Trademarks. role in commerce. in purtance. protection, registration:
domai names:

At

Indusiial Designs @ Design Patenis scoper protection: filing miringement: Jdifference
between Designs & Patents’, Geographical indications anierational profection: licens ang.
commmnercialisation: : legal issucs, ontorcemoent

RYHIRE
Rofe of IPRs m Rescarel:Case studies i PR

Heference Books:

L TOM Murray and M.J. Mehiman, Encyciopedia of Ethical Le gal and Policy issues in Bioleo hrology
Jahny Wiley & Sans 2000
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FBM-701 APPLIED MICROECONOMIC THEORY 3003

UNIT -1

Economic systems, scarcity and choice, introduction to microeconomics; Consumption
Theories ~ concept of utility analysis, law of diminishing marginal utility and law of equi-
marginal utility and their practical applications in food indusiry.

UNIT-1II

Demand and Supply: Law of demand, consumer theory (individual vs market demand,
Income & substitution effects, consumer’s optimum choice, willingness-to-pay), consumer
and producer surplus, demand forecasting, law of supply, market equilibrium, concept of
elasticity and its application.

UNIT - 111
Production analysis: production function, law of variable proportions, laws of returns to
scale, isoquants, economies and diseconomies of scale, revenue and cost curves.

UNIT - IV
Market structure: price determination under different forms of market structures.

UNIT-V

Introduction to food economics, recent developments and challenges in the (national and
global) food markets, food policy interventions, food inflation, poverty and food security.
Suggested Readings:

1. S.Subba Reddy, P.Raghu Ram, T.V Neelkanta Sastry, L.Bhawam Devi, Agricultural
Economics, Oxford
K.K Dewett, J.D Verma, Elementary Economic Theory, Sultan Chand and Sons
H.Craig Peterson, W.Cris Lewis, Managerial Economics, PHI
P.L Mehta, Managerial Economics-Analysis, Problems and Cases-Sultan Chand and
Sons
5. K.Singh and M.Bansal, Managerial Economics, Mittal Publications

Henning Otte Hansen, Food Economics, Routledge (Taylor and Francis)

P b

FBM-702 VALUE CHAIN MANAGEMENT IN FOOD BUSINESS 3 0 0 3

UNIT - 1

[ntroduction to the value chain approach: concept of value chains, value chain framework,
characteristics of value chains, supply chain vs. value chain, identifying an organization’s
value chain, assessing margins and value addition at different stages of food value chains,
demand and supply management in food value chains, governance of value chain.

UNIT - II

Michael Porter’s value chain framework, activity analysis -primary and support activities,
value analysis- value addition for customers, core competences, quantitative and qualitative
tools for competitor and competition analysis, enabling value chain to achieve a competitive

advantage, )
/Q@y

37
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Sugpested Readings:

PooAgrieultural value charn finance: Tools and Lessons: by Calvin Miller and Linds Jones.
Publishoed by FAO and Pracuieal Action

2o Debiverng Peviormance v Faad Supply Chains (%;dimi'v(‘= tlos Mena and Craham

Stevens, GUS Consulting, UKD Woodhead Publishi N SBNDU78.1-84509-471 .5

A Handbook for Value Chain Rescarch: Prepared for iiw %E)R(. by Raphacl Kaplinsky

andd Mike Morris.

o

FBAL-T03 ENTREPREMNEURSHIP %*‘s«%}ii ADERSHIPIN 308 6 3
DEVELOPMENT AND NEGOTIATION SKILES

[RESH [ AR

Introduction 1o Enmeprencurship: Delintion ol eatepronewr. entreprencurial iradis, and
CITCRTCNCUE v, Mallader, enlrepreneur veo mirapreneur. entreprencunial decision process.
role ol antrepreneurship o ceonamic development. cihies and social responsthility of
catreprencurs, onporlunities for cntreprencars iy mdin and shyoad, woman as cnbreprener,
suctal responsibilitics.

UNIT - 18

Creating and Starting the Venture: Sources of new ideas, metheds ol penerating ideus.
creaimy problem solving, product planoing and  developiment process, New ventare
Expavsion Strategies and Bsues nstitutional support o Enteprencurshng
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UG AICTE - CBCS based Curriculum Siructure ﬂ?ig‘% ﬁ ¢

of

BACHELOR OF TECHNOLOGY
(Food Technelogy and Management)

Department of UG STUDIES (UGS)

NATIONAL INSTITUTE OF FOOD TECHNOLOGY ENTREPRENEURSHIP AND
MAMNAGEMENT
Kundli, Sonepat
2018

Department of UG STUDIES




5 pay SeRipgtecal AMETYy comBOTI 15 hGomdded in Teupamilitle L T |P Cred | Remark
Course | Course Cede its
Type Type/Code
CC ENGILI | Basic Electrical Engg. 2 6 |2 3
ESC ENGI12 | Engincening Graphies and § 0 o |4 2
Design
BSC BAS 111 Mathematics -1 3 0 |0 3
Semcster-[ BSC BAS 112 ! Basic Chemistry 2 0 2 3
BSC BAS 113t Physics 2 0 |2 3
NC BAS 114 | Tnureduction e Bio | 3 0 |0 NC/
Seiences Def
NC AES 111 | Environmenlal Studieg 3 i 0 NC
14
CC FST 122 Principles of Tood |3 0 10 3
Preservations and
Processing
ear - HSC FBMI2] Comniunicalion Skills 2 1 0 3
e ESC ENG 121 | Engineering Workshop o |0 |4 2
ESC EMG122 | Elecironic Enginecring 2 0 |2 3
BSC BAS 121 Bicchemistry 2 0 2 3
BSC BAS 123 | Mathematics-[1 3 0 0 3
Semester-11 BSC BAS 122 1 Generzl Microbiology 2 0 12 3
BSC BAS 124 | Compuler  Programming | 2 0o |2 3
and 1T applications
cc FST {21 | ITuman Nuwrition 2 0 |2 3
BSC AES 121 | Intreduction to}2 ¢ (0 2
Agricullure
Total 25
MC FBM 211 Basics of Management 11810 3
Year-2 MC FBM 212 Basics of Finanee and |3 |0 (0 3
Accounling
CC ENG 211 Enginecring Properties of Food {2 | 0 |2 3
Materials
i CC ERG 212 | Food Engineering | 3]0 12 4
CcC BAS 211 Fapd Chemistry 3 0 12 4
BSC BAS 124 Computer Programuming and i 2 {0 |2 3
Semestes- I'T applications
[T}
BSC BAS 212 Food Microbiology and Safety 12 | ¢ | 2 3
ESC ENG 213 Mechanical Engineering 310 (2 4
cc AES 211 Elementary Postharvest | 2 |0 {0 2
Management of Fresh Produce
29
Semester- MC FBM 22} Food Supply Chain | 3 |0 10 3
Y Management
ME FBM 222 Finaneial Management 3 1010 3
ESC ENG 221 Refrigeration and Freezing 2 |10 12 3
cC EMNG 232 Food Engineering 2 310 |2 4
cC FST 221 Fruits, Vegelabies & Plantagion | 3 10 |3 43
Products Processing
Technology
L CC FST 222 Dairy Techuology 100 13 1.5




'3

ks EE; FST 223 Cereals, Pulses & Oilseeds [3 [0 |3 4.5
Technology
FBM 223 Intellectual Property Rights e o) 1
£ 27.5
[ MC | FBM31I Marketing Management Bt DRI 3 BT
HSC | FBM312 Entreprencurship Development |3 |0 | 0 3 B
CC | ENG31] Food Enginecring 3 3 Jo 2 4 |
(elel Silaah aall Bakery and Confectionery |2 |0 |3 3.5
Technology
GE FST 312 Meat, Fish and Poultry Product |3 | 0 | 3 4.5
Technology
BAS | BAS 31! Statistical Methods A 3
DE PE-1 200 F 10 |23 (Alse
Semester-V 2]
PE 1- ENG-E1-Dairy Process Engineering/ FST-El-Technology of Fats and Oils / FST-E2-Processing of
Plantation Crops, Herbs and Spices/ FBM-El-Business Law, AES-E 01- Commercial Postharvest
Management of Fresh Produce
| PE [ PE2 [ 2o Jo [2
PE-2 - ENG-E2 - Food Industry Waste and By-product Management /FST-E3- Dictetics / FBM-E2- |
Business Environment /.~ AES-E 02- Extension Methodologies For Transfer Of Agricultural Technology,
BAS E-01( Computational and Multivariate Statistical Techniques -2 ¢ 2), BAS E-02 (Transportation
Phenomena in Food Processing -2 0 0)
26
MC FBM321 | Modelling for Decision |3 |0 |0 3
Support System
HSC FBM322 | Business Ethics 2 ks ] 2
‘ CE ENG321 | Instrumentation and |2 |0 |0 2
Year-3 | == Pracess Control
- CcC ENG322 Food Packaging {2 | 0 |2 3
Technology
cc FST 321 Food  Regulations & |3 |0 |0 3
Safety Management
System
GIG ES#i322 Food Additives, [ 3 [0 |0 3
Ingredients and  their
Safety
Sy e G BAS 321 | Metheds of Food |2 |0 |3 o
Analysis
HSC AES 32] Introduction to Village [ 1 |0 [0 |
Adoption, Rural
Development
BE EES PR L ) 3 (also
300)
ENG-E3- Food Equipment design and Process Modelling / FST-E4- Flavour Technology/ FST-E5- Food
Beverages / AES- E03 - Novel Postharvest Treatments and Packaging Technology of Fresh and Fresh-Cut
Products / FBM-E3- Production and Operations Management
[ PE [ PE 4 l B |
ENG-E-4 - Food Rheology and Texture / FST-E6- Nutraccuticals and Functional Foads / FBM-E4-
Managerial Economics, BAS E-03(Dairy Microbiology 2 0 2), BAS E-04 (Nanotechnology for Food
Applications -2 0 0)
% | R R R
OL/OE/VL | OLE-I Select from below list of (2 |0 | O 2
OL/OE /VL courses
Semester- OL/QOE/VL | OLE-2 Select from below list of [2 |0 |0 2
VIl OL/OE courses
PSI uGrp Village Adoption Program |0 |0 | 10 5
PSl UGI Professional Internship 0 10 |14 7
16
years ccC FST-421 | New Product Development |3 |0 | 0 3
and Sensory Evaluation
PE PE S5 330550 3

2L



T olal =
< emester I 2~ 3 4" > o ™ g TOTAL
_Coredits 14 |25 20 1275 | 26 | 265 | 16 16 180
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UNIT-11
Byproduct usitization e.g. bran: Movel product development —Instant Rice, puffed products ec,
Coxrge Cereals Products: Maize. sorghum, peari millet and small millets processing and value addition.

N1V
Pules: Pre-treatment of pulses for milling, milling of majer pulses. Methods to mprove recovery. Uil sceds Processing: Groundut,
Mustard, Soybean, Sunflower, Saffiower. Sesame snd other ail bearing matenials, Expeller and solvent extraction processing.

UNIT-V
Special Topics: Processing and utilization of Soya bean for vatue added preducts, Innovative products fron cereats, pulses and oilseeds.
Exrusion technology (or cereals.

Practical:

Phsical properties of cereals.

Conditioning of wheat.

Gluen coment of wheat flour.

Piboiling and milling of paddy.

Cooking qualuy of rice.,

Deermination of Gelatinization Temp.

Study on production technology of puffed and flaked rice
Physteal properties of Legumes and Qil seeds.

Principies of dehulting: Dal Milling Process.

Prediets of Soybean- tofu, milk

Visil 1o cerenl processing unit,

Suggested Readings :

Chakraveriy A & [re DS, 1981, Post-harvest Technolagy of Cereals, Pulses and Oilseeds. Oxford & 1BH.

Uit Operatiuns of Agricultural Processing, Authors, K M Swhay, K K. Singh. Edition, 2, Publisher, Vikas Publishing House Pvt
Y. Pomeramz, Wheat Chemistry and Technology

Chakraborty AC, Post Harvest Technology of Cercals

DAV Dendy and BJI Dabragczyk. Cereals and Cereal Processing: Chemistry and Technology

S A Matz, Chemistry and Technology of Cereal Food and Feed

Course Oufeome:

Afier completion of the course, students will be able to:-

1. Knaw the Status, production and majar growing areas of cereals in [ndia and world.

2. Understand structure, chemical composition and anti-nutritional factors of cereals, pulses and oilseeds.
3. Understand primary processing as milling of cereals, millets, pulses.

4. Undersland process of oif extraction from oil seeds.

3. Value addition to cereals, millets, pulses, ollseeds te improve their quality.

6. Understand Processing of soybean.

7. Understand the extrusion technology and its use in value addition of food arains

FBm 223 Intellectual Property Rights 100= 1

THEORY

UNIT-}
Palents - indian Putent law, meaning. scope, objectives, patentability criteria, parentable and non patemtable inventions. Kinds of patent
applications. procedure for obtaining patent. Paient specificatian (provisional, complete specification), drafring, patent claims.

Patent opposition. enforcement and revoeation, fee slruclure. Patent Cooperalion Trealy, Sources of patont mformation, patent
databases.

UNIT-2
Copyrights - Inlroduction. how 1o obtain, scope. term, infringement
Trademarks- Introduction, how to obtain, scope, term, different types of marks (coilective, centification, servicel.

UNIT-3
Industrial designs - Definition, how 1o ablain, features
Geoagraphical indications, Trade seerets

UNIT-4
IP- Licensing and technology transfer- licensing agreements. issues in licensing

Suggested Readings:
 Blandari Surendra, Wosld Trade Organization and Developing Countries, Deep and Deep Publications, New Delhi.
»  Kumar Ratesh, World Trade Organization, Deep and Deep Publications, New Delhi,
o Mial [L.P., Indian Patent Law [As Patent (Amendment) Act, 2005 |, Taxman's Allied Service (P) Lid., New Delhi.
«  Ganguli Prabhddh, Gearing vp for Patents: The lnchan Scenario. University Press, Hyderabad.







Department of Foed Business Management &Entrepreneurship

Development(FBM&ED)
CBCS based M. Tech. (FPOM) Course Curricilum

SEMESTER-

Course

Type/Code Subject LTP Credits
DSE FBM 511 Business Strategy 300 3
AECC FBM §12 Management Process and Organisational 100 A
Behaviour
cC FBM 515 Marketing Management 300 3
cC FBM 516 Food Supply Chain Management 300 3
Select from other department’s GEs
GE (Suggested: FST 513 Food Regulations & Safety i00 3
Management)
GE Select from other dcip.ar[ment’s GEs 100 3
(Suggested: ENG 358 Advanced Food Packaging)
AECC FBM 514 Research and Business Analytics oo 3
AECC FBM 517 Status Paper and Seminar 002 1
SEC FBM 513 Entreprencurship Development 200 2
oc FBM 519 Research Project 002 H
Totat 23/0/4 35
SEMESTER-1I
Ty‘;‘;‘;‘gi“’de Subject LTP | Credits
CcC FBM 521 Inventory Management iogd 3
DSE FBM 522 Food Plant Operations Management 300 3
ccC FBM 524 Total Quality Management 300 3
I A o |
S| 17 besggaptt b the Deperimen) 00 | 3
AECC FBM 523 Project Finance 300 3
AECC FBM 525 Communication and Negotiation Skills 200 2
AECC FBM 526 Status Paper and Seminar 0602 1
SEC FBM 527 Operation Research 200 2
cC FBM 529 Research Project 002 1
Total 22/0/4 24




SEMESTER-1I

Course . .
Type/Code Subject LTP Credits
SEC MOOCH 200 2
AECC Industry Internship 0030 15
cC FBM 539 Research Project 0046 3
NC Comprehensive Written - -

Total 2/0/36 20
SEMESTER-IV
Course . :
Type/Code Subject LTP Credits
MOOC MOOC* 200 2
CcC FBM 549 Research Project 0030 15
Total 2/0/30 17

“Student will select from provided lisi of MOOC courses by Deptt. of FBMED

Legends

CBCS - Choice Based Credit System:

GE- Generic Elective (unrelated
discipline/subject)

AECC- Ability Enhancement Compulsory

Courses

DSE-Discipline Specific Elective

Deptt. of FBMED Total Credits: 25+24+20+17 = 86

SEC -Skill Enliancement Courses
OL/QE- Open Learning/Electives
PE- Professicnal Electives

OL/OQE Online Management Courses available at 1IM Bangalere website
https://www.edx.org/school/iimbx

FBM QEIl Digital Marketing

FBM OFE2 Ecommerce

FBM OE3 Project management

FBM OFE4 Business Leadership

FBM OES People Management for Entrepreneurs
FBM CE6 International Business Environment
FBM OE7 Serategic Management

FBM OES8 Customer Relationship Management

DSE: FBM 511 Business Strategy

lag
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Fam SIt . Biginess  Shrotegyg-

Semester — I 3-0-0=3
Unit- 1

Introduction, Strategic Management, Business Policy, Corporate Strategy, Basic Concept of
Strategic Management, Mission, Vision, Objectives, Impact of globalization, Basic Model of
Strategic Management, Strategic Decision Making, Impact of Internet and E-Commerce,
Role of Strategic Management in Marketing, Finance, HR and Global Competitiveness.

Unit-1T

Enyironmental Scanning, Industry Analysis, Competitive Intelligence ETOP Study, OCP,
SAP Scanning, Corporate Analysis, Resource based approach, Value-Chain Approach,
Scanning Functional Resources, Strategic Budget and Audit.

Unit- I11

SWOT Analysis, TOWS Matrix, Various Corporate Strategies: Growth/Expansion,
Diversification, Stability, Retrenchment & Combination Strategy. Process of Strategic
Planning, Stages of corporate development, Corporate Restructuring, Mergers &
Acquisitions

Unit-1V
Strategic Alliances, Portfolio Analysis, Corporate Parenting, Functional Strategy. BCG
Model, Porters Model: 5Force and Porters Diamond Model, Strategic

Unit-V

Strategy Implementation through structure, through Human Resource Management: through
values and ethics. McKinsey’s7SModel, Organization Life Cycle, Management and Control,
Activity based Costing, Strategic Information System. Case study related to entire syllabus

Suggested Readings

l. Lawrence R.Jauch., Glueck William F. - Business Policy and Strategic Management
(Frank Brothers)

2. Wheelen Thomas L., Hunger J. David and Rangaragjan Krish - Concepts in Strategic
Management and Business Policy (Pearson Education, 1st Ed.)

3. Thomson - Strategic Management: Concepts and Cases (Tata McGraw Hill)

4. Cliff Bowman - Business Policy and Strategy (Prentice Hall of India)

5. Mc Carthy D.J., Minichiello Robert J., and Curran J.R. - Business Policy and Strategy

(AITBS)
Course Outcome

I, Able to understand the business situations and can have a role play leader role.

2. Understand differences among global economies, institutions, and cultures and the
implications of these on global management.

3. Understand the process through which strategic decisions are formulated and
implemented.

4. Can address questions related to the creation or reinforcement of competitive
advendpc

¢ hmatbn. o0 pubtem AP, MERGs bo Qeeiiis
M\y i KeA Ube GhaoBe,
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AECC: FBM 514 Research and Business Analytics
Semester — | 3-0-0=3

Hnit-1

Introduction: Natwre and objective of research, enteria of good reseurch, scientific approach
to research, limutations of applying scientific methods, Ethical 1ssues m research, Research
process, Identification and formulation of a research problem, Steps involved in preparing
research proposal, Research Design: exploratory, descriptive, and experimental Importance
of Business Statistics in Management and Research process.

Umit-IT

Probability: Introduction to Probability, Rules of Probability, Baye's Theorem, Random
Variable and expected value,

Probability  Distribauiion: Continuous  Probability  Distributions  {(MNormal Distribution),
Discrete Probability Distributions (Binomiul and Poisson distribution).

Unit-11T

Linear Correlation and Regression Analysis: Linear Correlation Analysis: Scatter Plot,
Covariance, Pearson’s and Spearman’s Correlation Coefficient, Probable Error. Regression
Analysis: Construct Scatter Plot o identify model, Fit Line to sample data, Regression
Assumptions, Properties (mathematical).

Unit-IV

Hypothesis testing: Null and alternate hypotheses; Types of errors, Level of significance,
Power of a test. Simple linear regression: Coefficient of determumation, Significance tests,
Residual analysis, Confidence and Prediction intervals Multiple linear regression: Coefficient
of multiple coefficient of determination, Interpretation of regression coefficients, Categorical
variables, heteroscedasticity, Multi-collinearity, outliers, Autoregression and Transformation
of vanables. Forecasting: Moving average, Exponential smoothing, Trend, Cyclical and
szasonaliny components, Factor analysis.

Unit-¥

ANQVA; One-way and two-way classification.Six Sigma as a  probiem-solving
methodology, DMAIC and DMADY methodology, Six Sigma Tool Box: Seven quality tools,
Quahty function deployment (QFD), SIPOC, Statistical process control.

Exposure to the software package {SPSS, E-view)

Suggested Readings
1. Business Statistics using Excel, Glyn Davis & Branko Pecar, Oxford University

Press.
2. Statistics For Management, 7/E: Levin & Rubin, Pearson.

3
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statisties for Managers: Using Microsoft Exeel:- David M. Levine, David Stephan,
Timothhy C. Krehbiet and mark L. Bernson: PHI.

Complete Business Statistics, 6/E-Amir D. Aczel and Jayavel Souderpandian; Tata
MecGraw-Hill publication.

Course OQutcome

1.

9

“.

[9%]

Demonstrate knowledge of big data analytics.

Evaluate the key concepts of business analytics and assess the results generated 1o
detiver positive outcomes

Outling the relationship of the business analytics process within the organization’s
decision-making process

Analyse business data an interpretation of results an implications.

Examine and apply appropriate business analytic technigues and metheds, to inform
responsive, evidence-based decision-making to improve performance



CC: FBM 521 Inventory Management

Semester - 11 3-0-0=3

Unit-1

Fupdamental Principles of Inventory Management and Cost of Inventory, Understanding
Lean Management Planning for inventory Management, Inventory Performance
Measurements and Inventory Turnover, Role of Inventory in the Logistics Process and
Organization

Unit-11

Basic Inventory Models, Discrete Lot-Sizing Techniques, Basie Sizing Models and Deeision
Rules.

Independent Demand I[nventory Systems, Dependeni Demand Inventory System.
Deterministic Inventory Models, Probabilistic Inventory Models. BT Model and its
importance in food processing industry.

Unit-111

Manufacturing Systems and Models Fundamental, Manufacturmg Planning & Scheduling
Fundamental, Shop Scheduling with High Product Mix, Heuristics-based Planning and
Scheduling, Hands-on - Heuristics-based Planning and Scheduling.

Unit-1V¥

Finite Capacity Scheduling applications, trend and practical issues, Revision, Basic
Simulation Modelling and Modelling Complex System. Hands-on-Simulation Modelling
using Flexsim, Review of Basic Probability and Statistics, Simulation-based Scheduling,
Hands-on-Simulation-based Scheduling System Emerging Techniques and Trends.

Unit-V

QOverview of Enterprise Resource Planning (ERP} Solution, Excel Revisited, Sales Order
Management, Capacity Management, Extended ERP System, Sourcing and Purchasing, ERP
Solution Selection and Implementation, formalities related to bill of materials (BOM)
Material Management: Purchase, handling, distribution/allocation, Forecasting Technigue:
Time Series, Regression

Suggested Readings

Wiliiam J. Stevenson (2011), Operations Management.

Andrew Greasley (2007). Operations Management.

Scott T. Young (2009), Essentials of Operat:ons Management,

4. Paul R. Dittmer, J. Desmond Keefe (2008), Principles of Food, Beverage, and Labor
Cost Controls.

L R
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Course Outcome

I

E\J

:J\-tab.)

Comprehend the dynamics of inventory management’s principles, concepts, and
techniques as they relate to the entire supply chain {(customer demand, distribution,
and product transformation processes),

Understand the methods used by organizations to obtain the right quantities of stock or
inventory.

Describe the functions and costs of an inventory systen.

Understanding of inventory management and control practices.

Application of different methods and practices to address inventory management
problems.

)




DSE: I'BM 522 Food Plant Operations Management

Semester — ] 3-0-0=3

Unit -1

Mature, Evolution and scope of Production and Operations management, production system
and its sub-systems in the context of food indusiry, production and operations function and
its relations to other management {unctions of an organization.

Facility planning: facility focation, determinants/factors affecting food plant location
selection, factor rating method, facility design.

Ugait-11

Work System Design: Process planning. methods study, production/manufacturing process
types or methods, Factlities layout, Line Balancing, P-Q analysis for layout selection, types
of layout- product layout, process layout, mixed layout, project layout; Work Measurement,
Work sampling and its applications: Work Flow Systems: Pull and push systems. Cellular
and FMS.

Unit ~111

Food Processing/Manufacturing Planning and Control: Aggregate production planning,
Master Production Scheduling (MPS), BoM, MRP-1 & MRP-11, Shop Scheduling and Shop
Floor Control.

Unit IV
Food Plant Performance Measurement: plant capacity, efficiency and capacity utilization,
overall equipment eftectiveness (OEE), data envelopment analysis (DEA).

Quality Assurance and Control: Statistical process control, Forecasting.
Unit-Vv

Maintenance Planning and Management: Corrective, Preventive and Predictive maintenance,
Eeplacement analysis, RCM and TPM.

Susgested Readings
. Wiltiam J. Stevenson (2011}, Operations Management.
2. Andrew Greasley (2007), Operations Management.
3. Scott T. Young (2009}, Essentials of Operations Management.
4. Paul R. Dittmer. J. Desmond Keefe (2008), Principles of Food, Beverage, and Labor
Cost Controls.

Course Outcome
l. Understand the application of operations management policies, tools and techniques to

Yy
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the manufacturing firms as well as service sector.

Acquaint with decision-making for effective and efficient purchase, storage and {low
of materizls in manufacturing and service organizations.

Ability to decision making in planning, scheduling, contrel and productivity
improvement in production and operations function in manufacturing and service
organizations

Understanding of the principles, concepts and functions of operations management -
efficiency and effectiveness in operations by plant locations, basic layouts designing,
work flow designing, aggregate planning, Materials Resource Planning {(MREP), Master
Production Schedule (MPS), quality management, inventory management, materials
management & control, maintenance planning & management.

Understand the managerial responsibility for Operations, even when production is
outsourced, or performed in regions far from corporate headquarters.
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AECC: FBM 523 Project Finance

Semester - 11 3-D-0=3

Linit-1

Introduction to MSMEs: Types of Enterprises: features; Project ldentification and Feasibility
Studies, Preliminary Screening, Analysis Market, Technical, Financial, Economic and
Environmental Analysis.

Unit-H
New Enterprise cash flow - Estimation of cost of the project, cash flows and profits of new
vusiness; Estimation of working capital requirements.

Unit-111
New LEnterprise Risk Analysis ~ Risks in project Financing - Risk I[dentification, Risk
management, Risk Assessment, Risk and uncertainty i Capital budgeting

Unit-1V

Finuncial Assistance - Assessing financial needs - Government Schemes and Subsidies -
Small Business Promoting Inslitutions: Institutional finance - Role of [FC, [DBI, ICICI, LIC,
SFC, SIPCOT, and Comumercial Bank - Appraisal of bank for loans. Institutional aids for
entrepreneurship development - Role of DST, DICS, SIDCQC, NSICS, IRCIL NIDC, SIDBIL
51581 and SIPCOT.

Unit-¥

Sources of finance - Sources Equity, Debentures and Term Loans from Financial Institutions;
Lease and Mire Purchase Financing. Venture Capital Financing: Angel Investors; Private
Lquity; Raising Capital in mternational Markets.

supgested Readings
I, Project Planning, Analysis, Selection, implementasion and Review - Prasanna
Chandra - Tata McGraw Hill

2. Dr. Vasat Desai, —Management of small scale industries, Himalaya Publishing
House
3. Robert D. Hisrich, Michael P Peters and Dean A Sheperd, Entrepreneurship, Tata

McGraw Hill
4. P C Jain, Handbook of New Entrepreneurs, Oxford University Press
5. Bhalla, V.K. Indian Financial System, Delhi, Anmol Pub. Pvt. Lid.

Couyrse Outcome

1. Apply specialised knowledge of traditional and contemporary costing mecthods and
systems to diverse projects.
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Uthise specialised econamic evaluation techniques to determine and evaluate project
feastbility.

Analyse, synthesise and communicate the financial context of projects and compare
alternative funding schemes for project performance.

Critically analyse economic parameters to determine financial status within diverse
organisations

Research and justify why and how contemporary financial management strategies are
preferable according to the project context.

1Ey!



Subject:

Agenda 9.5

To Consider Modification PhD Course Curriculum Structure as per
Notification of NIFTEM.

Consequent upon the recent notification of PhD regulations, the Chairman, Content
Developmtent (CDC), Academic ~ Administrative Committee (AAC) and Board of
Stdies (BoS) initiated the process of course curriculum revision. The CDC
restructured the course curriculum and cireulated to AAC for its observatioss.
Owing to time paucity for a BoS meeting call. the agenda has circulated through
email to the members BoS for its suggestions and recommendations.

Board consented through email and accepted for post facto approval. Hence,
recoimmended to Academic Council.
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Department of Food Business iVianagement &Entrepreneurship Development

P (FBM&ED) Course Curriculum

SEMESTER-I

5.Ne. Course LTP | Credits
l. BAS Research Methodology 300 3
2. Department Major Course: Students have to select any one 300 3
out of the following list of Major Cowrses
FBM 711 Emerging issues in Entrepreneurship Research
FBM 712 Emerging issues in Finance and Accounting
Research
FBM 713 Emerging issues in Marketing Management
Research
FBM 714 Emerging issucs in Operations Management
Research
FBM 715 Emerging Iissues 1 Human Resource
Management Research
FBM 716 Emerging issues in Food and Agribusiness
Research
3. FBM 717 Research Seminar - 1 004 2
Total 8
SEMESTER-II
S.No. Subject LTP | Credits
1. BAS Statistical Methods 300 3
2. | Any course as per requirement of research (optional} /
MOOC
3. | FBM 721 Resecarch Seminar - 11 004 2
Total 5

Deptt. of FBMED Total Credits: 8+5 = 13

E g
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FBM 711 Emerging Issues in Entrepreneurship Research

Semester — | 3-0-0=3

Unit-I

Entrepreneurship Education and Research - Significance of Entrepreneurship in Economic
Development- Traits, Characteristics and Cognitive Style of Entrepreneurs - Dilemmas and
Debates in Entrepreneurship.

Unit-11

Launching and Managing Enterprise - Product, Service, Process Innovations — Incubation —
Business Models — Types of Entreprencurship — MSMEs - Managing Adversities and
Failures.

Unit- 1
Entreprencurial Finance and Liguidity Management - Venture Capital Funds and Angel
Investors — Bank and financia! institutions - Financial Innovations- Cloud funding.

Unit-1V

Public Policy and Entreprencurship — International perspectives on Entrepreneurship among
Deprived Class - Women, Minority, Tribal and Dalit Entrepreneurship ~ Policies and
Programmes - Support Institutions.

Unit-V
Emerging I[ssues: Growth and Management of Start ups - Intemational Entrepreneurship —
Managing and Growing Family Firms and dynamics — Growth of food and Agripreneusship.

Suggested Readings
5.5 Nadkarni Development New Entreprencurs, EDLI, Ahmedabad.

IN.P. Singh : Entrepreneur V 8. Entrepreneurship Asian Society for ED.

Desai Vasant- Dyanamics of Entreprencurial Development and Management. HPH,
Khanaka S. 8, “Entreprencurial Development”, S. Chand and Co., New Delhi.
Abhwa B.N, “SSIs in India”, Varma Brothers. New Delhi.

UL

Course Gutcomes

I, Have the ability to discem distinct entrepreneurship research
2. Motivation for entrepreneurial career
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FBM 712 ~ Emerging issues in Finance and Accounting Research

Semester — 1 3-0-0=3

Unit-1
Theory of firm and Agency theory. Decisions of Finance,

Unit- II
Financial System - Financial Markets: Capital, money, derivative marlet,
Financial Institution- Financial Intermediation, theory of banking.

Unit- 111
Mergers and Acquisitions.

Unit- 1V
Accounting poticies in managerial decisions - Understanding annual report - Methods for
Financial statement analysis.

Unit- V

Impact of IFRS ~ Applications of aceounting research: Human Resource — Social -
Environmental — Intellectual capital — Value added — Fraud — Forensic and Investigating — E-
Accounting — Govt. and Nor-Govt, Accounting,

Sugaested Readings
1. Prasanna Chandra, Financial Managemens:, TMH

2. Maheswari and Maheswari, Financial Accounting, Vikas Publishing House

3. James C Van Home, Financial Management, Prentice Hall

4. Audrey et, al. Research Methods for Finance and Accounting, Good fellow Publishers
Lid

5. Joumal of Finance and Accounting

6. Khan, MY and Jain, P.K. (2009}, Financial Management. New Delhi: Tata McGraw
Hiil,

7. Pandey, . M., Financial Management. New Dethi; Vikas Publishing House, Fourth
Edition.

Course Quitcome

i. Understating of concepts and procedures of financial reporting, including income
statement, staiement of retained earnings, balance sheet, and statement of cash flows.
Locate and analyze financial data from annual reports of corporations.

Cost classifications based on how the cost will be used: whether for preparing extemal
reports, predicting cost behavior, assigning costs to cost objects, or decision making,.
4. Prepare an income statement required for external reporting and a different one more

LSS (N |
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useful to managers for managerial decision-making
3. Understating of Financial Derivatives, Forward Contract, and Features Contracts.
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FBM 713 Emerging issues in Marketing Management Research

Sernester ~ 1 3-03-0=3

Unit-1
Defining Marketing Research, Nature and Scope of Marketing Research, Marketing
Research in the 2]st Century {Indian Scenario).

Unit-I
Introduction, Consumer Market Research, Business-to-Business Market Research, Product
Research, Pricing Research, Motivational Research, Distribution Research.

Unit-111
Advertising Research, Media research, Sales Analysis and Sales Forecasting,

Unit-IV
Marketing Information System and Research, Online Marketing Research, Recent Trends in
Marketing Research, Research in Lifestyle Retail, Marketing Research and Social Marketing.

Unit-V

Rural Marketing Research, Trends in Services Marketing Research, Brand Equity Research,
International Marketing and Branding Research.

Suggested Readings
1. Market Research in Practice: How to Get Greater Insight from Your Market (2013) by

Paul N Hague, Nicholas Hague, and Carol-Ann Morgan
2. Strategic Market Research: A Guide to Conducting Research that Drives Businesses
(2010} by Anne E. Beall

Courge Outcome
1. Understanding of the marketing research industry

2. Understand the process of marketing research and its different processes

3. Develop skills required by the researcher and understand different applications of
marketing resecarch

4. Understand different approaches of marketing research

5. Ability to exploit marketing research data for management decision-making.
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FBM 714 Emerging issues in Operations Management Research

Semester ~ I 3-0-0=3

Unit-1

Nature, Eveolution and scope of Production and Operations management, production system
and 1ts sub-systems, production and operations function and its relations to other
management functions of an organization,

Facility planning: facility lacation, determinants/factors affecting plant location selection.
factor rating method, facility design.

Unit-H

Work System Design: Process planning, methads study, production/manufacturing process
types or methods, Facilities layout, Line Balancing, P-0 analysis for layout selection, types
of layout- product layout, process layout, mixed layout, project layous; Work Measurement,
Work sampling and its apphications; Wark Flow Systems: Pull and push systems, Cellutar
and FMS,

Unit-111
Manufacturing Planning and Control: Aggregate production planning, Master Production
Scheduling (MPS), BoM, MRP-I & MRP-II, Shop Scheduling and Shop Floor Control.

Unit-1V

Performance Measurement: plant capacity, efficiency and capacity wtilization, overall
equipment effectiveness (OEE), data envelopment analysis (DEA).

Quality Assurance and Control: Statistical process contrel, Forecasting,

Maintenance Planning and Management: Corrective, Preventive and Predictive maintenance,
Replacement analysis, RCM and TPM.

Unit-V

Inventory Management & Control: Types of inventory, Lconomic Order Quantity {EQQ),
ROP. Safety Stock, Inventory classification and control — Anatysis of ABC, HML,
VED,SDE, GOLF, FSN, SOS and XY7Z.

Suggested Readings
1. William J. Stevenson (2011), Operations Management.
Andrew Greasley (2007), Operations Management.
Scott T. Young (2009), Essentials of Operations Management.
Paul R. Dittmer, J. Desmond Keefe (2008}, Principles of Food, Beverage, and Labor
Cost Controls.

A I (6]

COURSE QUTCOME
I, Understand the application of operations management policies, tools and techniques to
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the manufacturing firms as well as service sector.

Acquaint with decision-making for effective and efficient purchase, storage and flow
of materials in manufacturing and service organizations.

Ability to decision making in planning, scheduling, control and productivity
improvement in produetion and operations function in manufacturing and service
organizations

Understanding of the principles, concepts and functions of operations management —
efficiency and eiffectiveness in operations by plant locations, basic layouts designing,
work flow designing, aggregate planning, Materials Resowrce Planning (MRP),
Master Production Schedule (MPS), quality management, inventory management,
materials management & control, maintenance planning & management.

Understand the managerial responsibility for Operations, even when production is
outsourced, or performed in regions far from corporate headquarters.
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FBM 715 Emerging issues in Human Resource Management Research

Semester — 1 3-0-0=3

Unit -}
Concepts and Perspectives on Human Resource Management; Human Resource Management
in a changing Environment: Corporate Objective and Human Resource Planning.

Unit -1
Career and Succession Planning; Job Analysis and Role Deseription; Methods of Manpower
Search; Attracting and Selecting [1uman Resource.

Unit- 11}
Traming and Development: Induction and Socialization; Manpower Training and
Development. '

Unit -IV
Performance Appraisal and Potential Evaluation: Job Evaluation and Wage Determination.

Unit -V
Employee Welfare; Industrial Relations and Trade Unions; Dispute Resolution and Grievance

Management; Employee Empowerment,

Sugpested Readings

i, Aswathappa, [ (1997). “Human Resource and Personnel Management” Tata McGraw
Hill. MNew Deihi, Latest Edition

2. De Cenvo, D A & Robbins S P. (1994), “Human Resource Management”, New York,
John Wiley, Sth Ed.

3. Edward, B. Flippo, “*Personnel Management”; McGraw Hill International Edition.

4. Dessler, Gary, "Human Resource Management”; Prentice Hall of India.

5. Rao, V S P, “Human Resource Management”, Excel Publication.

Course Qutcomes
. Apply management skills and knowledge in a realistic environment,
2. Analyze human resource systems for employment, labor relations, compensation and
benefits, training and development, and performance assessment.
Create human resource systems for employment, labor relations, compensation and
benefits, raining and development, and performance assessment.
4. Implement human resource systems for employment, labor relations, compensation
and beaefits, training and development, and performance assessment.
5. Develop, implement, and evaluate employee orientation, maining, and development
programs.

Lt
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FBM 716 Emerging issues in Food and Agribusiness Research

Semester — | 3-0-0=3

Unit-l

Role and contribution of agricuiture in India and Indian economy- employment, income,
agricultural trade, perfotmance of sub-sectors in agriculture, factors for agriculwral growth,
changes in the land holding pattern, structural change in agricultural in production and
consumption pattern, Contribution of states in the AgGDP.

Emerging risks and challenges in Indian agricuiture: seurees of risk and risk management
approach; increasing farmers’ inconte - strategy, prospects and action plan.

Unit-T1

Agricultural Poliey: Instruments of policy, phases i agricultural policy - pre and post green
revolution, post reform phase, new agricultural policy, fertilizer policy.

Food Management Policies in India: Concept, dimension and measurement of poverty and
food security, current state of food and nutritional security, concerned for future food
security, policies to address food and nutritional security- National Food Security Act,
MSP, PDS.

Rural and Agricultural Credit in India: Policies and Performances,
Unit-111

Agricultaral Marketing: Linking farmers to markets- FPO, SHG, contract farming,
cooperative farming, corporate farming, smallholders’ constraints to access agricultural
markets.

Agricuitural marketing policy: aim and regulation agricultural markets, APMC, agricultural
matlet reform and model APMC, National Agricultural Market (e-NAM).

Unit-1V

Globalization, WTO and Agriculture: Consequences and impact of Globalization on Indian
agriculture, Agreement on Agricuiture (AcA), Techmeal Bamriers to Trade (TBET), SPS
Agreement, Intellectual Property Rights (IPR) Agreement.

Unif-V

Food Processing Sector and Policy in India: Current status of food processing, structure of
food processing industries, contribution of food processing industries to GDP, FDI inflow
in the food processing sector, Pradhan Mantri Kisan SAMPADA Yojana.






Sustainability in food and agribusiness environment- Climate change and ifs impacts on
agriculture and agri-food business, LIFS, HIFS, SRI, ZeroTill famming, precision farniing,
organic farming.

Susgested Readings

i

~

Indian Agriculiure & Agri-Business Management by S. Diwase
A Text Book of Agri Business management by Broadway Arif. A. Broadway A.C.

COURSE OUTCOMES

i

]

Understanding of the transformation and shift of agriculture towards agribusiness and
role of various agricultural and food poiicies.

Understanding of the agri-food policy environment, the policy formulation process
and the institutions invelved m agri-food policy making,

Ability to conduct cconomic analysis of major agri-food policies and programs in
India and other major cconomies.

Ability to use relevant economic 1ools to evaluate the efficiency and distributional
implications of agricultural and its trade policies.

Understanding of how food economists tackle a range of policy-related issues that are
relevant to food and agricultural businesses.
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Semester — | 0-0-4=2
FBM 717 Research Seminar — [ 0 04)
Semester — 0-0-4=2

FBM 721 Research Seminar — I1
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Agenda Ttem No. 10.11
Subject: Recommendation of PG Board of Studies (BoS) of the Department of Food Business
Management regarding Course Curriculum of MBA FBM programme for consideration and approval,

The Council approved the Course Curriculum of MBA as recommended by PG Board of Studieg of the
Department. Approved Curriculam is placed at Annexure 10.11.

Further Village Adoption Programme of NIFTEM may also be considered for M B A students and existing
regulations applicable to PG Course will also be applicable to MBA programme of 2016-18 Batch R
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MASTER OF BUSINESS ADMINISTRATION
IN
FOOD BUSINESS MAN

With dual specializations
(1) Food & Agri-Business Management (Compulsory)
(2) One of (Marketing/ Finance/ International Business)

COURSE CONTENTS
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Semester-wise Course Contents

Semester - 1 Credit Semester - 2 Credit

i\g?A” Management Process and Practices 3 Izvg?A- Marketing Management 3
i\gA" Quantitative Technigues 4 Iz\gf; A- Financial Management 3
MBA- . . MBA- International Business

103 Managerial Econorics 3 203 Management 4
MBA- , . . MBA- Production, Operations and

104 Financial Accounting 204 Inventory Management 4
MBA- Business Communication & 4 MBA- .

105 Personality Development 203 Business Research Methods 3
MBA- Management of Information System 4 MBA- .

106 & Application of Software 206 Operations Rescarch 4
MBA- . . MBA.- Food and Agribusiness

107 Organizational Behaviour 3 ooy Environment & Policy 4

Total Seven (7) 24 Total Seven (7) 25
i Semester — 3* Credit Semester — 4* Credit

MBA- Innovation and Entrepreneurship MBA-

301 Development 3 401 Corporate Strategy 3
33,{1)];A— Human Resource Management 3 J:(ISA- Corporate Governance 3
g/(j)};A“ Business Ethics & Human Values 3 ?{%A- Research Project 8
MBA- Summer Internship Project, .

304 Presentation & Viva Voce 8 Viva Voce il

Five Elective 5X3 Five Electives 5X3

Total Eight (8) 32 Seven (7) 29

*In addition, a student is required to choose a combination of tota] 5
from both dual specializations subjects in each 3™ & 4® semester. Fo
from the compulsory specialization FARM (Foo

[ —
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Elective courses In Semester 3 & 4 ﬁ

Food & Agri-Business Management {compulsory)

Marketing

FABM E-1: Food Supply Chain Management (I)

MKT E-1 Sales Managerment

FABM E-2: Food Technology and Processing
Management

MKT E-2 Digital Marketing ()

FABM E-3: Management of Agricultural Input Marketing

MKT E-3 Advertising Management

FABM E+4: Seed Production Technology and
Management

MKT E-4 Brand Management

FABM E-5: Management of Agro Chemical Industry

MKT E-5 Retailing Management

FABM E-6: Intemational Trade in Agri-Food Products
(F)

MKT E-6 Integrated Marketing
Communication (IMC)

FABM E-7: Entrepreneurship Development in Food
Processing

MKT E-7 Marketing Channel

FABM E-8: Rural Marketing

MKT E-8 Service Marketing

FABM E-9: Agricultural Finance

MKT E-9 Consumer behaviour (F)

Finance

International Business

FIN E-1: Security Analysis and Investment Management

IB E-1: International Business Environment

(F)

FIN E-2: Management of Financial Services

IB E-2: International Trade and Policy
Framework

FIN E-3: Bank Management & Insurance {F)

1B E-3: International Financial System

FIN E-4: Carbon Finance

IB E-4: Interpational Trade Practices,
Procedures & Documentation

FIN E-5: International Financial Management

[B E-5: International Supply Chain
Management and Logistics

FIN E-6: Corporate Taxation

1B E-6: International Advertising and Brand
Management

FIN E-7: Financial Derivatives
FIN E-8; Risk Management and Insurance {F)

IB E-7: International Marketing Research and
Consumer Behaviour (F)

F-Freezed/Mandatory

Note: Foreign Language (French, German etc.) may be offered to student based uporn their choices.
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SEMESTER - 1: MBA-101 to MBA-107

MBA-101: MANAGEMENT PROCESS ANTI PRACTICES

Course Objective

‘The objective of this course is to help the students gain understanding of the functions and responsibilitieg of
the manager, provide them tools and techniques to be used in the performance of the managerial job, and
enable them to analyze and understand the environmment of the organization,

Course Contents

Unit-1
Jztroduction to Management: Definition and Nature of Management, Importance of Management, Scope of
Management, Efficiency & Effectiveness, Management Functions, Managerial Roles and Skills.

Unit-11

Management Thought and Thinkers-Details: Scientific Management (F.W.Taylor, Gantt, Glibreths,);
Classical Organization Theory (Henry Fayol, C.1. Barpard, M.P. Follet, Max Weber); Neo-Classical Theory
(Human Relations Movement & Hawthorne Experiments, Behavioural Theory, Social Systems Theory-
IMNiklas Luhmann) Systems Approach; Contingency Approach

©nit-IT

Pecision Making- Phases, steps of Decision Making; Nature of managerial Decision Making and its Types;
Conditions of Certainty, Risk and Uncertainty; Bounded rationality (Herbert Simon); Barriers to decision
making; Individual and Group Decision makdng.

Unit-IV

Planning (its Nature Scope; Steps; Principles; Types of plans); SWOT analysis, Organizing -Types of
organization structure, Departmentation, Span of Control, Authority & Responsibility, Delegation of
Authority, Centralization and Decentralization of authority; Accountability; Line function and Staff; Work
Division; Formal & Informal Organizations; Forms of Formal Organizational Structures,

Unit-V

Directing (Leading, Motivating and Communicating) and Controlling Function of Management Process of
control, Directing (Leading, Motivating and Communicating) and Controlling Function of Management.
Techniques of Control, Measuring Performance.

Suggested Readings

1. James F.Stoner,et al : Management, Pearsons Education Delki

2. Harold Koontz Heinz Weihrich: Management, Tata McGraw Hill Pub., Co., Delhi
3. R.N.Singh : Management Thouht & Thinkers, S.C.& Co., Delhi

4. 8.K.Chakraborty : Management By Values, Oxford Univ, Press, Delhi

5. Amitai Etzioni : Modemn Organizations, PHI, New Delhi

S T Y o £ sy os TGt o Mm@?ﬁ{éim%ﬁm*mm%ﬁ?%?WME%&M-%&*&’?S;H&M:x,mmm?ﬁyﬁmmﬁwﬁwwfw,:&mzsz::;?.‘.‘i%fﬁsz;’c‘ﬁm‘uﬁ;b:t‘/ﬂy‘c:&rm’-; ]

10t meeting of Academic Council meeting Page 33

}_}\N







MBA-102: QUANTITATIVE TECHNIQUES
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The objective of this course is to make the Students learn about the applications of statistical tools and
techniques in decision making. Students will be exposed to relevant software packages as part of the
curriculum,

Course Contents

Unit-I
Descriptive Statistics -Measure of Central Tendency; Measures of Dispersion: Range Quartile Deviation,
Mean Deviation, and Standard Deviation and Coefficient of Variation, Skewness and Xurtosis,

Unit-1I
Index Numbers, Methods: Simple, Aggregate, Weighted (Laspeyer’s and Paasche’s indices and their
comparison), Test of Adequacy.

Unit-11

Correlation Analysis: Rank Method & Karl Pearson's Coefficient of Correlation and Properties of
Correlation. Regression Analysis: Fitting of a Regression Line and Interpretation of Results, Properties of
Regression Coefficients and Relationship between Regression and Correlation.

Tlnit-TV
"Time Series Analysis, Trend Variation, Least Square Fit, Seasonal Variation.

Unit-V
Theory of Probability, Addition and Multiplication Law, Baye’s Theorm
"Theoretical Distributions: Binomial, Poisson and Normal Distribution

Suggested Readings

1. Heinz, Kohler, Statistics for Business & Economics, Harper Collins.

2. Hein, L.W., Quantitative Approach to Managerial Decisions, Prentics Hall,
3. Lawrence B, Morse, Statistics for Business & Economics, Harper Collins
4. Levins, Krehbiel & Berenson, Business Statistics Pearson

5. Levin & Rubin, Statistics for Management Prentice Hall

6. Sancheti & Kapoor Business Mathematics Sultan Chand
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MBA4-103: MANAGERIAL E CONOMICS

Course Objective

The objective of this course is to familiarize the students with concepts and techniques used in
Micro-Economic Theory and to develop their capability to apply these concepts and techniques in
making decisions pertaining to different business situations. While conducting this course importance is
given to the complexity of decision making process emanating from evolutionary changes that have
occured in the business firms over time.

Course contents

Unit-
Decisions of business firms under different objectives. Marginal analysis and its uses in the business
decision making,

Uhnit-II
“Iheories of demand: indifference and revealed preference approach; income and distribution effects;
demand functions and demand forecasting; Managerial Applications.

Uhnit-1T

Production and Cost: The Production Function; Returns to Scale; Productivity Measurements;
Consfrained  Optimization Approach to Developing Optimal Input Combination Relationships;
Derivation of Cost Curves; Firm Size and Plant Size; Managerial Applications; Learning Curves;
Economies of Scope.

Unit-IV
Managerial and Behavioural Theories of Firm: Sales maximization, growth maximization and
satisfying theory of a firm.

Unit-V
Theory of Firm: profit maximization under different market structures; Pricing Strategies of firms; Cost
plus Pricing; Pricing of Inputs; Applications. Decision Making under Risk and Uncertainty.

S'uggested Readings

1. Allen, W. B., Doherty N. A., Weigelt, K., & Mansfield. E. (2009.). Managerial
economics: theory, applications and cases (6th ed.). London: W. W, Norton & company.

2. Baumol, W.J. (2006). Economic theory and operations analysis. New Delhi: Prentice Hall.

3. Brickley, J. A, Smith, C. W. & Zimmerman, J. L. (2008). Managerial economics &
organizational architecture (5th ed.). New Delhi: McGraw Hill.

4. Hirschey, M. (2009). Managerial economics: an integrative approach. New Delhi: Cengage
Learning.

5. Koutsoyiannis, A. (2003). Modern micro economics (2nd ed.). New Delhi: Palgrave, McMillan.
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MBA-104: FINANCIAL ACCOUNTING

The course is designed to provide a thorough understanding of the financial and management accounting techniques as
@essential part of the decision- making process in the total business information system.

Course Contents

Unit-I

Accounting in Business: Accounting for Decision Making- A Managerial Perspective, Financial
Accounting and Management Accounting, Accounting as an information system, Indian Accounting
stindards, IFRS, Harmonization of Accounting  Standards, Analyzing and recording  busipess
trnsactions.

Uit-IT
Preparation of financial statements, Corporate Balance sheet.. Key terms, Contents and Format as per
Sthedule VI Part T of the Companies Act 1956

Depreciation Accounting and Inventory Valuation: Meaning and Methods of Depreciation, Management
viewpoint, Depreciation methods employed by Indian companies, Inventory valuation, Methods of
Tuventory valuation, ABC Analysis, Inventory valuation policies of Indian Companies.

Thnit-IIT

Analysis of Financial statements: Statement of Cash fows: Purpose and Importance, Classification of
Cash Flows, Preparing a statement of cash flows, Significance of statement of cash flows; Significance,
Techniques, Kinds of ratios, DuPont analysis; Cost Behaviour, Planning and Decision Making: Cost
concepts for planning and control, Classification of cost terms used in planning, control and decision
reking, Components of total cost

Unit-I'Y

Cost Volume Profit and Break even analysis: Importance and assumptions, Contribution margin,
Profit planning, Profit volume graph, Limitations; Relevant costing in managerial decisions: Make or
buy, accepting a special order, Dropping a product line, Decision to eliminate unprofitable sepgments

Unit-V

Cost Control and Performance Evaluation: Responsibility accounting and Segmental analysis- Types of
Responsibility centres: effectiveness and efficiency, Criteria for divisional performance measurement,
Return on investment and residual income

Transfer pricing: Objectives, Transfer pricing methods, Examples Human Resource accounting and Life cycle
accounting

Suggested Readings

1. Anthony, R. N., Hawkins, F. D., & Merchant, K. A. (2006). Accounting: text and cases (12th ed.). New
Delhi: Tata Mcgraw Hill.

2. Albrecht, W. §., Stice, D. J, Stice, E. K., Monte, R., & Swain, R .M. (2010). Accounting: concepts and
applications (11th ed.). U.8.A: South Westemn.

3. Anthony, R. N. (2006). Accounting: text & cases (11th ed.). New Delhi; Tata McGraw Hill,

4. Belverd, E., Needles, Jr., & Powers, M. (2005). Principles of financial accounting (9th ed.). New York:
Houghton Mifflin.
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MBA-105: BUSINESS COMMUNICATION & BUSINESS COMMUNICATION &

TERSONALITY DEVELOPMENT

Course Objective

The aim of the course is to develop skills and competencies in participants to be able to communicate effectively
trough the written and oral medivm. Sensitivity towards cross cultural communjcation will be developed with
fmiliarity with global business etiquette and protocols. The pedagogical focus of the course will be workshop based
wilh emphasis on practice and skills development.

Cousrse Contents

Unit-1
Conceptual Issues in communication: S-R model of Communication; Barriers and Facilitators in Communication,
Aspects of Verbal and non verbal Communication.

Unit-I

FPrineiples of Written Communication: 7 C.s of written communication, Deduetive, Inductive & AIDA approach to
witing business letters .Writing for: Inquiries, Claims, Invitations, Reservations and Orders Refusal & Collection
Letters, Sales Letters; Inter-office Memos: Resume Writing & Recommendation Letters.

Unit-II1
Report Writing: Long & Short Business Reports and Business Proposal.
MMaking Effective Oral Presentations; Conducting Business Meetings& Effective Interviews; Soft skilis.

Uhnit-IV

Lersonality : Meaning & Concept, Personality Patterns, Symbols of Self, Moulding
the Personality Pattern, Persistence & Change; Personality Determinants :@ An
overview of Personality determinants. Evaluation of Personality: Sick Personalities
and Healthy Personalities.

Unit-V

Business Communication Lab: Negotiation Skills Practice through Role Plays in
different Situations, Extempore, Mock interviews, Telephone Etiquettes Practice,
Group Discussions, Group Presentations, Activities designed to highlight Leadership
and Team Skills.

Suggested Readings

1. Dent, F. O., & Brent, M. (2006). Influencing. India: Palgrave Macmillan,

2. Kennedy, G. (2007). Every thing is negotiable. Michigan: Prentice Hall.

3. Hogan, K. (2008). The secret language of business: how to read anyone in 3 seconds or less.
New Jersey: John Wiley & Sons.

4. Lesikar, R, V., & Petit, J. D. (2007). Business communication. London (7th ed.). Homewood:
Richard D. Irwin
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5. Murphy, H. A., & Hildebrandt, W. (2007). Effective business communications. New Delhi:
McGraw Hill.

8. Post, P., & Collins, P, P. (2005). The etiquette advantage in business (2nd ed.). New York:

T -
ll{l.l,pi.d. PRGOS,

MBA-106: MANAGEMENT OF INFORMATION SYSTEM & APPLICATI ON OF
SOFTWARE

Course Objective

This course will equip students with skills to analysis information requirements for managerial
decision making,

Course Contenis

Tlait-1
Management Information System. The System Approach and System View of Business, Introduction
to the Process of M.1.S. Development.

TInit-11

Management Information System Design - Defining the Problem, Set System Objectives,
Determining information needs, sources, Development and selection of alternative design, Gross
Design, Report.

Unit-IIT
Implementation of MIS : Stages of Implementation ; Evaluating the system , maintenance of the
system,Technology monitoring, Emerging opportunity for global business.

Unit-IV

Information system for Decision Making, Basic Information System Related to Finance, Production,
Marketing and Human Resources. MIS and Decision Making - Phases of Decision making process-
Intelligence, Design & choice. Programmed V/s Non-Programmed Decisions. Expert System and
Decision Support System.

Unit-V
Data Analysis Using Software: SPSS, SAS, E-Views ete,

Suggested Readings

Management Information System, Launden & Launden, Pearson

Brien, James, Management Information System, Tata McGraw Hill, Delhi.

Jawadekar, Management Information Systems , TMH, N Delhi.

Stair, Principles of Management System, Thomson Learning, Bombay

Mckeown, Information Technology and the Networked Economy, Thomson Learn ing, Bombay
Brady, Cases in MIS , Thomson Learning, Bombay

Murdick & Ross, Management Information System, PHI, Delhi

Kanter, J., Management Information System, PHI, Delh
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MBA-107: ORGANIZATIONAL BEHAVIOUR

Lourse Objective

“The purpose of the course is to help students develop an understanding of the behavioural pracesses in organizations,

Course Contents

Taitl
Behaviour: Concept, Nature, Characteristics, Relationship of OB with Other Fields.

Lnit-H
Foundations of Individual Behaviour; Personality and Values; Learning, Attitudes and Job satisfaction.

Tnit-J1I
Ferception and Attribution: Concept, Nature, Process and Importance and applications; Emotions and Moods,

Thit-[V

“Work Motivation; Group Dynamics & Team building: Stages of Group Development, Formal and Informal Groups,
roup Processes and Decision Making, Dysfunctional Groups.

¥ eadership and Influence Process: Leadership: Concept, Function, Styles, Theories of Leadership-Trait, Behavioural
and Situational Theories.

Thit-V

Organisational Change : Concept, Nature, Resistance to change, Managing resistance to change,
Implementing Change, Kurt Lewin Theory of Change; Stress: Understanding Stress and Its Consequences, Canses of
Stress, Managing Stress; Organisational Culture : Concept, Characteristics, Implications of Organisation culture.

Suggested Readings

1. McShane, L., & Giloow, M. V. (2003). Organizational behaviour (2nd ed.).New Delhi:
Tata McGraw-Hill.

. Luthans, F. (2002). Organizational behaviour (9th ed.). New Delhi; Tata McGraw-Hill.

- Pareek, U. (2007). Understanding organizational behaviour. New Delhi: Oxford University
Press.

. Robbins, 8. P., & Judge, T.A. (2009). Organizational behaviour (13th ed.). New Delhi: Prentice-
Hall of India.

. Daft, R., 1. (2004). Organization theory and design (8th ed.). USA: Thomson South-Western.

. Singh, K. (2009). Organizational behaviour: Text and cases. New Delhi: Pearson Education.
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MBA-201: MARKETING MANAGEMENT

Course Objective

To introduce the students to the concepts, strategies and contemporary issues involved in the marketing of products and
¢rvices. It also aims to make the students familiar with advanced research tools commonly used in marketing research,

Course Contents

Unit-I
Itroduction to Marketing: Nature and Scope of Marketing, Marketing Concepts, Marketing Philosophies, Customer
Value, Halistic Marketing,

Marketing Environment: Environmental monitoring, Understanding the impact of Macro and Micro environment on
Marketing, Global Marketing.

Urit-I1
Ldentifying and Selecting Markets: Consumer Buying Behaviour, Organizational Buying Behaviour, Market
Sepmentation, Targeting and Positioning, Marketing Research and Market Information.

Strategic Marketing Planning Process: Competitor analysis, Marketing Warfare Strategies, Marketing Planning Process,

Unit-I
Product Mix Strategies: Product, Planning and Development, Product Life Cycle, New Product developmment, Brands,
Packaging and Labelling,

Developing Pricing Strategies: Setting Price, Factors influencing Price Determination
Channels of Distribution: Designing Distribution Channels, Managing Conflicts and Controls in Channels, Retailing,
‘Wholesaling and Logistics

Unit-IV
Marketing Communication: Role of Promotion in Marketing, Integrated Marketing Communication, Determining
Promotional Mix, Advertising, Sales Promotion Public Relations, Personal Selling and Sales Management.

Introduction to Marketing Research and Marketing Research Process, Marketing Tools and its Application, basics of
Customer Relationship Management (CRM).

Unit-y

Introduetion to Food agd Agro Marketing, Analyzing Agricultural and Food Markets, APMC Act, Agricultural Prices
Determination, Agricultural ang Food Marketing Policy Mechanism, Marketing Institutions in Agricultural Markets,
Moarket Power and Efficiency and, Important Issues in Marketing of Certain Agricultural Commodities, Foodservice &
Restaurant Marketing,
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Suggested Readings

1. Marketing (14th ed.). New Delhi: Tata McGraw-FilL

& Eizel, M. J,, Bruce, J., W., Stanton, W. I, & Pandit, A. (2010).

{. Kotler, P., Keller, K., Koshy, L., & Tha, M. (2009). Marketing management: a south Asian
perspective (13th ed.). New Delhi: Pearson.

MBA -202: FINANCIAL MANAGEMENT

Course Objective

The course is designed to provide an understanding of the essential elements of financial
management and the financial environment in which the business firm operates, The paper will
examine the objective of shareholder wealth maximization which encompasses much of modern
corporate finance and its implication for decision making in the present context.

Course Conftents

Unit-I
Financial Management: An Overview, Evolution of finance, The Basic Goal: Creating Shareholder
Value, Agency Issues, Business Ethics and Social Responsibility, Time value of money concept.

Strategic Investment Decisions: Capital Budgeting Decisions - Capital Budgeting: Process and
Techniques - Payback period, Accounting rate of return, NPV, IRR, MIRR, Profitability index,
Discounted payback period, Estimation of cash flows, NPV vs. IRR, Risk analysis in Capital
Budgeting - Sensitivity analysis, Certainty Equivalent Approach, Caleulation of RADR, Real options

Unit-H
Cost of Capital: Meaning and Concept, Calculation of WACC, The CAPM Approach, Adjusting cost
of capital for risk, International Dimensions in cost of capital

Strategic Financing Decisions: Capital Structure, Theories and Value of the firm -Net income
approach, Net operating income approach, Traditional approach, Modigliani Miller model,
HAMADA model; Determining the optimal capital structure, Checklist for capital structure
decisions, Costs of bankruptcy and Financial distress, Trade off models, Pecking Order Theory

Unit-{II

Leverage analysis and EBIT-EPS Analysis: Concept of leverage, Types of leverage: Operating
leverage, Financial leverage, Combined leverage; EBIT- EPS Analysis, Guidelines for capital
structure planning, Link between capital structure and capital budgeting

Unit-IV

Dividend Decisions: Factors determining dividend policy, Theories of dividend

- Gordon model, Walter model, MM Hypothesis, Forms of dividend ~ Cash dividend, Bonus shares,
Stock split, Dividend policies in practice, Patterns observed in payout policies worldwide
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Working Capital Management: Working capital policies, Risk —~ Return trade off, Cash management,
Receivables management, Inventory management, Credit management, Working capital financing

Cl(;;p;:arate Valuation: Adjﬁsted Book Value Approach, Discounted Cash Flow Approach, Forecasting
and Valuation of free cash flows, Economic Value Added

Mergers, Acquisitions and Restructuring, Reasons for mergers and takeovers, Mechanics of mergers
and acquisitions, Dynamics of restructuring, Case studies

Suggested Readings

1. Brealey, R, R., Myers. S., Allen, F., & Mohanty, P. (2009). Principles of corporate finance (8th
ed.). New Delhi: Tata Mc-Graw Hill.

2. Bhalla, V.K. (2009). Financial Management, New Delhi: Anmol Publications

3. Brigham, E F., & Davis, P. (2009). Intermediate financial management (10th ed.). USA: South
Western.

4. Brigham, E. F., & Houston, J. F. (2007). Fundamentals of financial Management (11th ed.).
USA: Thomson.

3. Chandra, P. (2008). Financial management (7th ed.). New Delhi: Mc-Graw Hill.

6. Hickman, X. A., Hunter, H. O., & Byrd, . W. (2008). Foundations of corporate finance (2nd
ed.). USA: South Western.

7. Horne, V. (2008). Fundamentals of financial Management (12th ed.). New Delhi: Pearson
Education.

8. Keown, A. J., Martin, J. A., & Petty, . W. (2010). Foundations of finance(7th ed.) USA:
Pearson Prentice Hall,

9. Laney, M. (2009). Business finance: Theory and practice (8th ed.) New Delhi: Pearson
Education.

10. Pandey, I M. (2008). Financial management (9th ed.). New Delhi: Vikas Publishing House.

MBA- 203: INTERNATIONAL BUSINESS MANAGEMENT
Course Objective

To enlighten the students on International Business Environment, which includes International Production, International
Financial Management, International Marketing and International Currency and to Study the Impast of Globalization on
Industry.

Course Contents

Unit-1

Meaning and features of International Business Management, Globalization forces — Meaning, dimensions and stages in
Globalization — Globalization Boon or bane » Introduction to theories of International Trade by Adam Smith, Ricardo and
Ohlin & Heckle; World Trade Organization ; Recent Trends and main Drivers of International Trade-Real Merchandise
Trade and Quiput Developments, Nominal Trade Developments,

Unit-11
Regional Blocks: Regional Integration Agreement (R1As) and Trade - Economic Effects of RlAs; Trade Creation and
Diversion and the Types of RIA; The Proliferation of Regional Preference Systems; India’s Regional Integration
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Agrecments; Regional Integration Apreements and Foreign Investment; Making Regionalism Complimentary tg
Multilateralism; Building Blocks versus Stumbling Blocks.

International Production: An Interdiseiplinary Aparoash: Clobal Trznds inlntesational Produstion. TrademiamGorvioss:
Upporiumties  and  Constrdnts; inernationalization of Service Firms; Operation Management in International
Companies.

Unit-TII

Global Competitiveness; Internationalisation of Technological Innovations; Designing Global Organizational Strueture
ad Control; Global Knowledge Management; Globalisation and Human Resource Developrents; Multicultura)
Management; International Marketing; Export Management.

Unit-TV

International Financial Management — Balance of Trade and Balance of Payment - International Monetary Systems,
Forex Markets; Taxation in an International Economy, International Monetary fund., Asian Development Bank, World
Bank, Introduction to Export and Import finance, methods of Payment in International Trade, Intemnational Financial
Instruments, International Banking and Eurocurrency Market,

Foreign Portfolio Investment (FPI), Sovereign Wealth Funds {SWPFs); Cross- border Mergers and Acquisitions; Strategic
Issues in International Management,

Unit-V
India’s Foreign Trade; Policy and Trends; F inancing on International Trade; Licensing; Joint Ventures; International
Capital Flows: Foreign Direct Investment- Global FDI Patterns; FDI Distribution by Regions; Sectoral Analysis of FDI.

Suggesting Readings

1. International Business Environment — Sundaram and Black

2. International Business Environment — Bhalla and Raju

3. Hill, C. W. L., & Jain, A. K. (2007). International business competing in global market place,
New Delhi: McGraw Hill,

. Bhalla, V. K. (2009). International financial management. New Delhi: Anmol Publishers.

- Bhalla, V. K., & Ramu, S. 8. (2009). International business environment. New Delhi: Anmol
Publishers.

6. Seth, V. K. (2006). Economics of services: A story of transformation of Cinderella with the

queen of heart. New Delhi: Ane Books,

7. International Business — Francis Cherunilam

8. International Business — Rao and Rangachari

9. Export Management — Rathod

10. International Business — Charles Hill

11. International Business Environment and operations — John D. Daniels

12. International Business ~ Justin Paul

13. International Business — Alan Rugmen, Richard Hodgetts.

o1 P

MBA- 204: PRODUCTION, OFERATIONS AND INVENTORY MANAGEMENT

Course Objective

The course is designed to familiarize the students with decision making in planning, scheduling, control and
productivity improverment in production and operations function in both manufactories and service organizations.
Emphasis would be on to bring about effectiveness and efficiency of operations by job and work design, process
design, layout design and design and comtrol of systems related to production resources planning ,quality,
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scheduling, maintenance, inventory and environment and safety, Importance of supply chain management and
oprerating in a fean environment is also to be highlighted.

Course Contents

Unit-I
Nature, Evolution and scope of Production and Operations management, Operations as a competiive Strategy,
Product and service design: Factors and issues, Facility location: planning and analysis, Flow stratepies and

process design.

Unit-I

Lean processing and operations, Cellular manufacturing, (Re-} design of work systems, work measurement, aggrepate
production planning, scheduling: Flow shop and job shop, Management of quality, statistical process control, process
capability analysis and six sigma approach.

Unit-II
Concept and Framework of a TOM System, Elements and objectives of Supply Chain Management, Inventory
Management: Models and Applications.

Unit-TV
Introduction to contemporary productivity improvement techniques/systems like TPM, MRP, IT etc,; Environment,
Safety and other considerations in Production & Operations Management,

Unit-V
Inventory Control: MRP, Scheduling; Types of contro] - Analysis of ABC, HML, VED,SDE, GOLF, FSN, SOS and
XYZ.

Suggested Readings

1. Chary, 8. N. (2007). Production and operations management (3rd ed.). New Delhi: Tata McGraw
Hill.

2. Bozarth, C. C., & Handfield, R. B. (2007). Introduction to operation and supply chain
management (2od ed.). New Delhi: Pearson Education.

. Davis, M. M., Acquilano, N. 1., & Chase, R. B. (2003). Fundamentals of operations management
(4th ed.). New York: McGraw- Hill.

- Gaither, N., & Frazier, G. (2005). Operations management (9th ed.). USA: Thomson South —
Western,

- Greasley, A. (2009), Operations management in business (2nd ed.). London: Sage.

. Heizer, I. & Render, B. (2004). Operations management. New J ersey: Prentice Hall.

. Kruger, D., Ramphal, R., & Leipzig, K. V. (2009). Operations Management (2nd ed.). USA:
Oxford University Press.

. Meredith, J. R., & Scott M. S. (2007). Operations management for MBAs (3rd ed.). UK: John
Wiley & Sons.
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MBA-205: BUSINESS RESEARCH METH ODS

seat,

Course Objective

The course is designed to provide student with an understanding and learning fundamental concepts in the field of
business research. It aims to equip the students with research tools to conduct research and analysis for effective
decision making,

Course Contents

Unit-I
Foundations of Research: Meaning, Objectives, Types of Research, Concept of theory, empiricism, deductive and
inductive theory. Characteristics of scientific method- Research Process; Research Ethics,

Problem Identification & Formulation Hypothesis Testing- Qualities of a good Hypothesis ~Null Hypothesis &
Alternative Hypothesis. Hypothesis Testing - Logic & Importanc, Types of Errors; Large and Small Sample Tests {,
F,Z Test and Chi Square Test).

Unit-TT

Research Design: Concept and Importance in Research - Features of a good research design — Exploratory Research
Design — concept, types and uses, Descriptive Research Designs - concept, types and uses. Experimental Design:
Causal relationships, Concept of Independent & Dependent varinbles, concomitant variable, extraneous variable,
Treatment, Control group

Unit-III

Qualitative and quantitative research: Qualitative research - Quantitative research — Concept of measurement,
causality, generalization, replication. Merging the two approaches,

Measurement and Scaling Technique: Concept of measurement- what is measured? Problems in measurement in
menagement research - Validity and Reliability. Levels of measurement - Nominal, Ordinal, Interval, Ratio; Scaling
Techniques: Rating Scales, Ranking Scales.

Unit-TV

Data and Information: Types of Data, Primary and Secondary Data - Definition, Sources, Characteristics Advantages
and disadvantages, Observation method, Questionnaire Construction, Personal Interviews, Telephonic Interview,
Email/Internet Survey.

Sampling: Concepts of Statistical Population, Sample, Sampling Frame, Sampling Error, Sample Size, Law of Large
Numbers; Central Iimit Theorem; Non Response. Characteristics of a good sample. Probability Sample — Simple
Random Sample, Systematic Sample, Stratified Random Sample & Multi-stage sampling. Non Probability Sample -
Judgment, Convenience, Quota & Snowballing methads; Determining size of the sample.

Unit-v

Data Analysis; Data Preparation — Univariate analysis (frequency tables, bar charts, pie charts, percentages), Bivariate
analysis — Cross tabulations and Chi-square test including testing hypothesis of association.

Report Writing and Presentation: Meaning and Purpose of Report, Format of Report, Essentials and Contents of a
Good Report, Report Presentation.

Suggested Readings

1. Business Research Methods: A South Asian Perspective-§ ed. ~Zikmund, Adhikari — Cengage
Learning

2. Research Methodology- PrashantSarangi —~Taxmann Publications

3. Business Research Methods — Naval Bajpai - Pearson

4. Business Research Methodology — Shrivastav- Tata McGraw Hill

S S T P e s PPt oo o0

B I T ST Ot s e e B 2 T R e

10" meeting of Academic Council meeting Page 45

[ im0 e

Wy

b






5. Business Research Methods: Narkhede- Lathj - Prashant Publication.
8. Research Methodology (Methods & Techniques) — C.R.Kothari - New age
1. Management Research Methodology — Krishnaswamy, Sivakumar, Mathirajan— Pearson

8. Business Research Methods- Donald R, Cooper, Pamela S. Schindler- 8/e - Tata McGraw-Hill

MBA-206: OPERATION RESEARCH

Course Objective

The objective of this course is to help the students acquire quantitative tools, and use these tools for
the analysis and solution of business problems. The emphasis will be on the concepts and application
nther than derivations.

Course Contents

Unit-I

Decision-making environments: Decision-making under certainty, uncertainty and risk situations;
Uses of Decision tree, Uses, Scope and Applications of Operation Research in Managerial Decision
Making, OR Models.

Introduction to Linear Programming Problems, Formulation of Linear Programming Problems,
General Statement and Assumptions Underlying Linear Programming, Graphical Method for
Selution of LPP, Simplex Method for Solution of LPP, Solution of Maximization and Minimization
Problems, Limitations of LPP.

Unit-TII

Transportation Models: statement of problems, minimising algorithm, methods for finding initial
solution: north- west corner rule, Least Cost method, Vogel’s Approximation Method (VAM);
Testing for Optimality: Modified — Distribution Method (MODI method), Unbalanced Supply and
Demand, Degeneracy and Its Resolution, Alternative Optimal Solutions, Prohibited Routes,
Maximisation of Problem.

Unit-I1I
Assignment Models: Statement of Problem, Minimisation using Hungarian Algorithm, Resolve
Unbalancing, Multiple Optimal Solution, and Restrictions on Assignments, Maximisation Case.

Unit-IV

Game Theory: Introduction, Two-Person Zero-Sum and Constant Sum Games, Saddle Point, Nature
as a Player, Two-Person Zero-Sum Games: Mixed or Randomised Strategy Equilibra, Domination,
and Graphical Solution. .

Unit-V

Project Network Models: Introduction to Network Models, Essential Features of Network Approach,
Precedence Relationship, Project Scheduling and Resource Leveling, Incorporating Probability and
Incorporating Cost.

Sequencing Model; Concept, Two machine and “N” job, Three Machine and “N” job.
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Simulation & Computer Solutions: Introduction to simulation, Monte Carlo Technique and Its
Applications. Linear programming Problem, Transportation problem with TORA and Excel Solver,

Suggested Readings

1. Peter C Bell- Management Science/ Operations Research

2. Alchilesh K B and Balasubramanyam S~ Quantitative Techniques

3. Taha Hamdy- Operations Research- An Introduction {Prentice-Hall)
4. J K Sharma- Operations Research (Pearson)

MBA-207: FOOD AND AGRIBUSINESS ENVIRONMENT & POLICY

Course Objective

This course explores the interplay between Environment and Agriculture in terms of the advances in
agricultural technology, policy and sustainability. The course also examines the ecological, social,
political, and economic principles that relate to agricultural practices in rural and large scale farming,

Course Contents

Unit-1
Role of agriculture in Indian economy; problems and policy changes relating to farm supplies, farm
production, agro processing, agricultural marketing, agricultural finance etc. in the country.

Unit-I

Structure of Agriculture - Linkages among sub-sectors of the Agribusiness sector, economic reforms
and Indian agriculture; impact of liberalization, privatization and globalization on Agri business
sector.

Unit-111
Emerging trends in production, processing, marketing and exports of food & food products; policy
controls and regulations relating to the industrial sector with specific reference to agro-industries.

Unit-TV

Food and Agribusiness policies- concept and formulation; and new dimensions in Food and Agri
business environment and policy. Agricultural price and marketing policies; public distribution
system and other policies.

Unit-v
Sustainability in food and agribusiness environment; climate change and its impacts on agriculture
and agri-food business.
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Suggested Readings

1. Adhikary M. 1986. Economic Environment of Business. S. Chand & Sons. Aswath
Essentials of Busipess Eovironment Himalava Publ Francie Chemnilam. 0038

PR R ey ﬁmmﬂfﬁﬁmm&mm%wwmwfafm:?aﬁz P m&ﬁ&%mﬁ@mﬁm&:wmx%*

Environment. Himalaya Publ.

SUMMER TRAINING/INTERNSHIP

At the completion of the first two semesters of the first year and before the commencement of the third
semester in the second year the stadent is required to undergo summer training in an organisation. A report
based on the summer training shall be submitted at the time commencement of the third semester.
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MBA-301: INNOVATION AND ENTREPRENE URSHIP DEVELOPMENT

Course Objective

To Develop Conceptual Understanding of the Topic among the Students and Comprehend the
Environment of Making of an Entrepreneur,

Course Contents

Unit-I

Meaning, Definition and concept of Enterprise, Entrepreneurship and Entrepreneurship
Development, Bvolution of Entrepreneurship, Theories of Entrepreneurship. Characteristics and
Skills of Entrepreneurship, Innovation for Entrepreneurship, Concepts of Intrapreneurship,
Entrepreneur v/s Intrapreneur, Entrepreneur Vs. Entrepreneurship, Entrepreneur Vs. Manager, Role
of Entrepreneurship in Economic Development, Factors affecting Entrepreneurship, Problems of
Entrepreneurship.

Unit-I1

Meaning and concept of Entrepreneurial Competency, Developing Entrepreneurial Competencies,
Entrepreneurial Culture, Entrepreneurial Mobility, Factors affecting Entrepreneurial mobility, Types
of Entrepreneurial mobility. Entrepreneurial Motivation: Meaning and concept of Motivation,
Motivation theories, Entrepreneurship Development Program: Needs and Objectives of EDPs,
Phases of EDPs, Evaluation of EDPs,

Unit-Ii

Role of Government in promoting Entrepreneurship, MSME policy in India, Agencies for Policy
Formulation and Implementation: District Industries Centers (DIC), Small Industries Service
Institute (SIS, Entrepreneurship Development Institute of India (EDII), National Institute of
Entrepreneurship & Small Business Development (NIESBUD), National Entrepreneurship
Development Board (NEDB), Financial Support System: Forms of Financial support, Long term and
Short term financial support, Sources of Financial support, Development Financial Institutions,
Investment Institutions.

Unit-]V

Women Entrepreneurship: Meaning, Characteristic features, Problems of Women Entrepreneurship
in India, Developing Women Entrepreneurship in India, Concept of Social Enterprise and Social
Entrepreneurship, Social Entrepreneurs, Sustainability Issues in Social Entrepreneurship, Rural

Entrepreneurship, Family Business Entrepreneurship, Concepts of Entreprensurship Failure, Issues
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of Entrepreneurial failure, Fading of Entrepreneurial success among once leading corporate groups,
Entreprcneuriai resurgence, Reasons of Entrepreneurial Failure, Essentials to Aveid Unsuccessful
Entrepreneurship.

Unit-v
Forms of Business Ownership, Issues in selecting forms of ownership, Environmental Analysis,
lientifying problems and opportunities, Defining Business Idea, Planning Business Process, Project

Suggested Readings

1. Lall &Sahai:Entreprenurship(Excel Books 2 edition)

2, Couger, C- Creativity and Innovation (IPP, 1999)

3. Kakkar D N - Enterpreneurship Development(Wiley Dreamtech)

4, AK.Raj - Entrepreneurship Development, (Vikas Publishing)

5. Sehgal & Chaturvedi-Entrepreneurship Development(UDH Publishing edition 2013)
6. R.V. Badi & N.V. Badi - Entrepreneurship (Vrinda Publications, 2nd Edition)

MBA-302: HUMAN RESOURCE MANAGEMENT

Course Objective

The objective of the course is to sensitize students to various facets of managing people and to focus on the
development of knowledge and skills that all managers and leaders need. The content of the course is designed to
familiarize participants with current human resource practices that apply to their careers regardless of their field. It

Course Contents

Unit-]
Fundamentals of HR Management; Concepts and Perspectives; Corporate objectives and challenges of HR in a
dynamic environment,

Unit-I1
Job Analysis: Job description and job Specification. Human Resource Planning: Demand and Supply; Downsizing and
Retention,

Unit-IT
Recruitment and Selection. Performance Management: potential assessment and competency development, Training
and Development: Training process and methods,

Unit-1v
Compensation and Reward Management; Job Evaluation, methods and types of compensation. Employee Relations and
Trade Unions,
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Unit-v
Urievance Redressal, Dispute Resolution and Conflict Management. International Dimensions of HRM. Employee
Empowerment.

Suggested Readings

I. Agarwala, T. (2007). Strategic human resource management. New Delhi: Oxford University
Press.

2. Armstrong, M. (2006). Armstrong’s  Handbook ~ of  human resource management
practices (10th ed.). London: Kogan page.

3. Cascio, W. (2009). Managing human resources (8th ed.). New Delhi: McGraw Hill.

4 DeCenzo, D. A., & Robbins, S. P. (2010). Fundamentals of human resource

management (9th ed.). New York: John Wiley & Sons,

5. Dessler, G. (2008). Human resource management (11th ed.), New Delhi: Pearson Prentice

Hall,
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MBA-303: BUSINESS ETHICS AND HUMAN VALUES

Course Objective

The course seeks to bridge the gap between the ethical behaviour of the individual and the challenges posed by
organized business activity in the global marketplace. It further seeks to educate participants about legal, social and
ethical matters in business, and make them sensitive to the consequences of their decisions. The ultimate objectives of
this course are to help students gain an understanding of Business Ethics and application of Indian values in managerial
decision-making,

Course Contents

Unit-1
Ethical Considerations in Everyday Business; Business Ethics- Nature, Scope and Purpose of Ethics; Relevance of
Values; Importance of Ethics & Mora] standards.

Unit-IT
Institutionalizing ethics in organization: ethical decision making, ethical eco system. ethical accountability, ethical
Systems & structures, corporate wrongdoing,

Unit-Il1
Ethical audit, codes of conduct. Ethical training. Ethics issues in Multinational organizations. Corporate Social
responsibility and triple bottom line.

Unit-Tv

Ethical Issues in market systems, Ethics and social responsibility, Ethics and marketing, Ethics and human resource,
Ethics and Information Technology, Ethical theories and approaches, Intellectual property rights like designs, patents,
trademarks, copy rights.

Unit-v

Human Values : Meaning, Types, Morals, Values and Ethics;

Values impact in Business: Indian Value Systern and Values, Teaching from scriptures and tradition (Geeta, Ramayana,
Mahabharats, Upanishads, Vedas, Bible and Quran); Relevance of values in managernent; values for managers; holistic
approach for managers in decision malking,

Cases in Business Fthics and Management by Indian Values.

Suggested Readings

1. Blair, M. M. (1995). Ownership and  control: rethinking corporate governance for
the 21st century. Washington: Brookings Institution.

2. Carrol, 8. 1., & Gannon, J. J. (1997). Ethical dimensions of international management. New
Delhi: Sage.

3. AIMA. (2007). Corporate governance & business ethics. New Delhi: Excel.

4. Chakraborty, 8. K. (2001). The Management and ethics omnibus. New Delhi; Oxford University
Press. .

5. Coomaraswamy, A. K, (1993). Spiritual authority and temporal power in the Indian theory of
government. New Delhi: Indira Gandhi National Centre for the Arts,
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§. Flynn, G. (2008). Leadership and business ethics. U K: Springer.
7. Holden, . P. (2000). Ethics for managers. Hampshire: Gower.
8. Johnson, C. E. (2008). Meeting the ethical challenges of leadership: casting light or shadow (3rd

g MowBelli-Suge : S

Y. Maclagan, 1. P. (1998). Management and morality: A developmental Perspective. New
Delhi: Sage.

10. Malachowski, A, (2001). Business ethics: Critical perspective on business and management,
London: Routledge.

1. Malden, M. (2002). The blackwell guide to business ethics. New York: Blackwell.

12. Murray, D. (2001). Ethics in organization. India: Kogan Page.

13. Petrick,J. A., & Quiny, J. F. (1997). Management ethics: Integrity at work. New Delhi:
Response Books.

14. Robert, A. (2009). Business ethics and ethical business. USA: Oxford University Press,

15. Sekhar, R. C, (2002). Ethical choices in business (2nd ed.). New Delhi: Response.

16. Shiva, R. S. (2001). Corporate crisis management, New Delhi: Response.

{7. Valasquez, M. G. (2006). Business ethics: Concepts and cases (6th ed.). USA: Prentice Hall.

18. Williams, O. F. (Ed.). (2003). Business religion and spirituality: A new synthesis, USA:
Notre Dame Press.

19, AC Fernando, Business Ethics: An Indian Perspective, Pearson 2009

20. Weiss, Business Ethics concept & cases, 1st edition, 2009, Cengage Learning

21. Velasquez, Business Ethics,Concepts & Cases, 6th edition, 2009, PHI

22. Murthy, Business Ethics, 2009, Himalaya Publishing House

23. Al Gini, Case Studies in Business Ethics,6th edition 2009,Pearson Educatio

MBA-304: SUMMER INTERNSHIP PROJE CT, PRESENTATION & VIVA VOCE

In the beginning of Third Semester-Internship Report Submission, Presentation and
Viva Voce.
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A-403

A-401 to

MBA-401: CORPORATE STRATEGY

Course Objective

The present course aims at familiarizing the participants with the concepts, tcals and techniques of corporate strategic
Ranagement so as to enable them to develop analytical and conceptual skills and the ability to look at the totality of
situations,

Course Contents

Unit-I
Introduction, Strategic Management, Business Policy, Corporate Strategy, Basic Concept of Strategic Management,
Mission, Vision, Objectives, Impact of globalization, Basic Mode] of Strategic Management, Strategic Decision Making.

Unit-II

Role of Strategic Management in Marketing, Finance, HR and Global Competitiveness, Environmental Scanning,
Industry Analysis, Competitive Intelligence ETOP Study, OCP, SAP Scanning, Strategic Management in an International
Firm,

Unit-IT1

Corporate Analysis, Resource based approach, Value-Chain Approach, Scanning Functional Resources, Strategic Budget
and Audit. SWOT Analysis, TOWS Matrix, Various Corporate Strategies: Growth/ Expansion, Diversification, Stability,
Retrenchment & Combination Strategy,

Unit-TV

Process of Strategic Planning, Stages of corporate development, Corporate Restructuring, Mergers & Acquisitions,
Stategic Alliances, Joint Ventures and Networks, Portfolio Anglysis, Corporate Parenting, Functional Strategy, BCG
Model, GE 9 Cell, Porters Model: Five Force and Poriers Diamond Model, Strategic Choice.

System,

Suggested Readings

1. Bartlett, C. A, Ghoshal, 8., & Beamish, P. W. (2009), Transnational management: Text, cases &
readings in cross-border management (6th ed.). London: McGraw-Hill
2. Besanko, D., Dranove, D., Shanley, M., & Schaefer, S. (2009). Economics of Strategy (5th ed.).
London: Wiley.
3. Grant, R. M. (2010). Contemporary strategy analysis. London: Blackwell.
4. Johnson, G., Scholes, K., & Whittington, R. (2008). Exploring corporate strategy. New Delhi:
Pearson Education,
- Porter, M. B. (1 998). Competitive advantage of nations. London: Macmillan Press.
Porter, M. E. (2004). Competitive Strategy. (2004). New York: Simon & Schuster
- Prahalad, C. K., & Krishnan, M. 8. (2008). The New Age of innovation: Driving co created
value through global networks. New York: McGraw Hill,
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ORATE GUVERNANCE

Course Objective

The course is designed to provide students with a thorough grounding in a number of key introductory and advanced
topics of corporate governance theory, research and practice, including associated reporting and repulation.

Course Contents

Unit-1

Evolution of Cotporate Governance in India, Systems of Corporate Governance in India, Issues of Corporate
Governance - Objectives and Purpases- Cornerstones znd Principles- Theories-Conflicts, Corporate Governance and
Value Creation, Business Ethics and Corporate Governance,

Unit-II

Structures and Processes of Comporate Governance » BOD-Board Committees- Shareholders-Institutional Investors-
Aunditors-Banks; Critical Analysis of Regulations and enactments —Governance issues, Developments of Corporate
Governance Reforms in India, Recommendations of Various National Comumnitiees

Unit-IT

Role of SEBI Gaps in the present Enactments of Companies Act related to Corporate Governance » Gaps in Revised
Clause 49 of Listing Agreement, Anomalies of Provisions of Companjes Act with SEBI Regulations relating to
Corporate Governance.

Unit-IV

Corporate Governance Practice in India- Selection of sample; Statement of Company’s Philosophy on code of
Governance, Board of Directors-Subsidiary companies, Disclosures and Transparency, GB meetings-Means of
communication and general shareholders, Compliance of Corporate Governance and Auditors® Certificates, Disclosure
on Stakeholders’ Interests, Evaluation of Governance Standard; Governance ratings: CRISIL Corporate Governance
Rating, ICRA Corporate Governance Rating-, Method for examining the Quality and Effectiveness of Corporate
Governance.

Unit-v

Corporate Governance movement in India, Unit Trust of India- Mutual Funds and Corporate Governance, Political
Economy of Indian Corporate Governance, Articulation of Interest, Business Restructuring, Recommendations on CG
Structural Changes, Standard Code of CGD is closure norms, Policy for Customization and Code Servicing.

Suggested Readings

1. Corporate Governance by Christine A Mallin, Oxford University Press.

2. Corporate Governance in India — An Evaluation by S C Das, PHI - Eastern Economy Edition.

3. Corporate Governance Codes, Systems and Practices by S C Das, PHI — Eastern Economy
Edition.

4. Triple Bottom Line Reporting and Corporate Sustainability by S Singh, PHI — Eastern Economy
Edition.,

MBA- 403: RESEARCH PROJECT

The Project Study shall commmence from the third semester and report shall be submitted towards the end of the fourth
semester. The written part of the Project Study shall account for 50 marks and the viva-voce to be conducted by a duly
constituted examination committee/board for 50 marks,
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ELECTIVE COURSES IN FOOD & AGRI-B USINESS MANA GEMENT

FABM E-I: FOOD SUPPLY CHAIN MANA GEMENT

Objective
This course addresses the theory and practices of supply chain management within the context of the food system.

Course Contents

Unit-1
Introduction and overview of supply chain management, Inbound and outbound logistics, Supply chain as a source of
competitive advantage.

Unit-TT
Managiug Inventories and Coordination: Inventory Management, EOQ and its derivative models, Managing
Uncertainty, Method for Coping with Bullwhip Effect, Supply Chain Integration, Push vs. Pull Systems.

Unit-1I1
Strategic Alliances: 3rd/4th Party Logistics (3PL/4PL), Retailer-Supplier Partnerships, Buyer Vendor Coordination.

Unit-TV

Outbound logistics: Designing Supply Chain Network, management of fransportation, inter model transportation and
third party transportation services, characteristics of different transportation services, Distribution strategies, Procurement
& Qutsourcing Strategies: Buy-Make Decision, Procurement Strategy, Framework of e-Procurement.

Unit-v
Strategic considerations for supply chain, Porter’s industry analysis and value-chain models.

Suggested Readings

1. Altekar RV. 2006. Supply Chain Management: Concepts and Cases. Prentice Hall of India.

2. Monczka R, Trent R & Handfield R. 2002, Purchasing and Supply Chain Management,

3. Thomson Asia. van Weele AJ. 2000. Purchasing and Supply Chain Management Analysis,
Planning and Practice. Vikas Publ. House.
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FABM E-2 FOOD TECHNOLOGY AND PROCESSING MANA G’EMEN?_"

Objective

To iJmpart Jmowledge of various areas related to Food science and technology. It also aims to enable the students to
inderstand food composition and its physicochemical, nutritional, microbiological and sensory aspects. Further, it
familiarize the students about the processing and preservation techniques of pulses, oilseeds, spices, oil-seed, honey,
fruits and vegetables, meat, fish, pouliry, milk & milk products,

Course Contents

Unit-I
Present status of food industry in India; Organization in food industry; Introduction to operations of food industry;
Deterioration factors and hazards during processing, storage, handling and distribution.

Uni¢-IT
Basic principles of food processing and food preservation by manipulation of parameters and factors and application of
énergy, radiations, chemicals and biotechnological agents; Packaging of foods.

Unijt-IT1
Analysis of costs in food organization; Risk management; Laws and regulations related to food industry and food
production and marketing; Quality management — quality standards, FSSAL, PFA, ISOQ, etc,

Unit-Tv
Case studies on project formulation in various types of food industries — milk and dairy products, cereal milling, oil-
seed and pulse milling, sugarcane milling, honey production, balding, confectionery, oil and fat processing,

Unit-V
Pracessing of fruits and vegetables, its storage and bandling, egg, poultry, fish and meat handling and processing, ete.

Suggested Readings

1. Acharya SS & Aggarwal NL. 2004, Agricultural Marketing in India.

2. Oxford & IBH, Early R. 1995. Guide to Quality Management Systems for Food Industries,
3. Blackie. Jelen P. 1985. Introduction to Food Processing. Reston Publishing,

4. Potly VH & Mulky MJ. 1993. Food Processing. Oxford & IBH.

FABM E-3: MANAGEMENT OF A GRICULTURAL INPUT MARKETING

Objective

The objective of the course is to enhance the understanding and analytical capabilities with respect to products, market
environment, and operational issues in marketing of agricultural inputs. The emphasis of the course is not on the basic
marketing concepts, but largely on their application to the context of the operational strategies of major marketed
agricultural inputs.

Course Contenis

Unit-]
Agricultural input marketing —meaning and importance; Management of distribution chansels for agricultural input
marketing; Agricultural Inputs and their types — farm and non-farm, role of cooperative, public and private sectors in

agriinput marketing.

Unit-IT
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Unit-ITI

Seed- Importance of sead input; Types of seeds- hybrid, high yielding and quality seeds; Demand and supply of seeds;
Seed marketing channels, pricing, export-import of seeds; Role of NSC and State Seed Corporation,

B R i w;,mmwy/mrsmmmmymmrwmz:.:.mw,m:f;ummm«\wwwrwmv T

Chieraical Terulzers- Production, ek;}m‘t-imp{)ri, supply of chemical feriilizers, Demand/consumption, Prices and pricing
bolicy; subsidy on fertilizers; marketing systemn — marketing changels, problems in distribution; Role of IFFCO and
KRIBCO in fertilizer marketing,

Unit-Iv
Plant Protection Chemicals- Production, export/import, consumption, marketing system — marketing channels;
Electricity/Diesel Oil- marketing and distribution system: pricing of electricity for agriculture use; subsidy on electricity.

Unit-y
Farm Machinery- Production, supply, demand, Marketing and distribution channels of farm machines; Agro-industries
Corporation and marketing of farm machines implements/Equipments,

Suggested Readings
1. Acharya 8S & Agarwal NL. 2004. Agricultural Marketing in India. 4th Ed. Oxford & IBH.
. Broadway AC & Broadway Arif A. 2003. A Text Book of Agri-Business Management.
Kalyani,
3. Singh AK & Pandey S. 2005. Rural Marketing. New Age. Singh Sukhpal 2004. Rural
Marketing- Focus on Agricultural Inputs. Vikas Publ. House,
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FABM E-4: SEED PRODUCTION TECHNOL. OGY AND MANAGEMENT

Objective

To refresh the basic knowledge of seed development and structures and apprise students with its relevance to Producticn
of quality seed. It also aims to apprise students about the seed supply system, concepts and principles of effegtive
marketing of seed and strengths and weaknesses of the seed sectar,

Course Contents

Unit-1

Seed Technology — Role of Seed Technology, its Course Objective and goal, Seed Industry in India, Nationa] Seed
Corporation — Tarai Seed Development 26 Corporation, State Seed Corpurations, Nationa! Seed Project and State Farms
and their role.

Unit-II

Development and Management of Seed Programmes — Seed Village Concept, Basic Strategy of Seed Production and
Planning and Organization of Seed Programme; Types of Seed Programme — Nucleus seed, Broeders seed, Foundation
seed and Certified seed etc.

Unit-III .
Maintenance of genetic purity — Minimum seed certification standard and Management of breeders & Nucleus seed;
Management of seed testing laboratory and research and development,

Unit-IV
Management of seed processing plant, seed storage management; seed packaging and handling, Seed Marketing; GM
Crop seed, IPR, PBR, Patents and related issues and their impact on developing countries,

Unit-V
Statutory intervention in the seed industry; Seed legislation and seed law enforcement, Seed act; Orientation and visit to
seed production farms, seed processing Units, NSC, R33C, RSSCA and seed testing laboratories,

Suggested Readings

1. Agrawal RL. 1997, Seed Technology. Oxford & IBH.

2. Desai BB, Katecha PM & Salunkhe DK. 1997. Seed Handbook: Biology, Production, Processing
and Storage.

3. Marcel Dekker. Kelly A, 1988. Seed Production of Agricultural Crops. Longman,

4, McDonald MB Ir. & Copeland LO, 1997. Seed Production: Principles and Practices. Chapman
& Hall.

5. Thompson JR. 1979. An Introduction to Seed Technology. Leonard Hill,

FABM E-5: MANAGEMENT OF A GRO CHEMICAL INDUSTRY

Objective

To familiarize the students with the agrochemicals, their structure, classification and development and
also how to manage the agro-chemical industries.

Course Contents
Elnit-I

B T R U oo e SR DSt R G

10* meeting of Academic Council meeting

R e e e e st e e L e R e et

Page 59

hé
b






Agro-chemicals: Definition and classification; Basic knowledge of agrochemicals; role and status of agro-chemical
industry in India.

Unit-11 i

Festrettes T—""CIaEBICIHon "and " Tofroduction, “knowledge  of “different pesticides. Tnsecticides — Definition and
tlassification based on () Mode of Entry (b) Mode of Action and (c) Chemical Structure with example,

Unit-TTT
Insecticidal formulation; preliminary knowledge of mode of action of insecticides; knowledge of plant protection
tquipments; Insecticidal poisoning, symptoms and treatment; Main features of Insecticide Act,

Unit-IV _

Fungicides — Classification and preliminary knowledge of commonly used fungicides; Biomagnifications of pesticides
and pesticidal pollution.

Unit-v

Directorate of Plant Protection, Quarantine and Storage — A brief zecount of its organizational set up and functions; IPM
Concept — Bio-pesticides — Plant products,

Suggested Readings

1. Dhaliwal G8, Singh R & Chhillar BS. 2006, Essentials of Agricultural Entomology.
2. Kalyani. Hayes WT & Laws ET. 1991,

3. Hand Book of Pesticides. Academic Press.

4. Matsumura F. 1985, Toxicology of Insecticides. 2nd Ed. Plenum Publ,

3. Rajeev K. & Mukherjee RC. 1996. Role of Plant Quarantine in IPM. Aditya Books.

FABM E-6: INTERNATIONAL TRADE IN A GRICULTURAL PRODUCTS

Objective

The course aims to familiarize the participants with basic principles, policies and applied issues in international trade
with emphasis on agriculture, The course invelves use of tools and concepts to enhance analytical and decision-making
skills to compete successfully in the global agribusiness sector.

Course Contents

Unit-I
Overview of World Agricultural Trade, India’s Performance in Agricultural Exports and Imports, Theoretical Foundation
of International Trade, Trade Policies of Importing and Exporting Countries.

Unit-II
Trade Barriers, Market Size, Familisrization with Harmonized System of Codes and International Trade Databases,

Unit-ITT
Importance of Cultural Factors in International Trade, International Marzket Entry Strategies, Preparation For Export
Price Quotation, Incoterms, Letter of Credit and Other syster of payment.

Unit-TV
Political Economy and Indian Trade Policy for Agricultural Products, European Union's Comrnon Agricultural Policy
(CAP) and U.S. 2002 Farm Bill, Competitiveness in Global Food Economy.,

Unit-v
Operational Issues far the Starting up an Export Business, Interaction with Exporter of Agricultural Products and Project
Report Preparation and Presentation.
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Suggested Readings

Study materials to be provided by course instructor.

FABM E-7: ENTREPRENEURSHIP DE VELOPMENT IN FOOD PROCESSING

Objective
The objective of this course is to inculcate in students the skills necessary to craft strategies and initiatives which can
tnable growth and sustainability in enirepreneurial ventures in food processing,

Course Contents

Unit-]
Entrepreneurship Concept, Selection of Potential Entrepreneurs, Business opportunity

Unit-11

ldentification and Guidance Business Plant: Market, Assessment, Technical Analysis, and Financial Analysis, Choige of
Technology, Project Scheduling and Forecasting,

Unit-ITT
Facilities and Aggregate Planping; guidelines to commercial food commodity selection; equipment survey;

Unit-IV
Capital and production costing; enterprise financing; legal aspect of enterprise operation; marketing logistics; sources of
technical services;

Unit-y
Commissioning and licensing; basic businesg law; Project proposal; Technical law standards,

Suggested Readings

Study materials to be provided by course instructor.

FABM E-8: RURAL MARKETING

Objective

The course intends to provide an overview of rural markets with special reference to India, It also aims to make them
understand and develop marketing strategies that are unique to rural India,

Course Contents

Rural Market Environment . Rural Demand and Rural Market Index. Rural Marketing and Problems in Rural Marketing.

Unit-III
Rura} Marketing Strategies with special reference to :Rural Market segmentation.

Unit-IV
Product Strategies. Pricing Strategies. Distribution Strategies. Promotion Strategies . Marketing Communication in Rural
Markets, Marketing Research,

B
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Unit-v
Economic of selling in rural markets. Formulation of rural marketing policies. case studies relating to rural marketing of
successful companies., : _ _ .

Suggested Readings

1. Dogra Balram, Rural Marketing: Concepts and Practices, Tata Mc-Graw Hill, New Delhi

2. Krishnamacharyuly Csg, Lalitha Ramakrishnan, Cases in Rural Marketing, Dorling Kindersley
(India) Pvt Ltd

3. Ruchika Ramakrishnan, Rural Marketing In India: Strategies And Challenges, New Century
Publications, 2006.

FABM E-9: AGRICULTURAL FINANCE

Objective
The course is designed to provide a thorough comprehensive understanding of Agricultural Finance in India,

Course Contents

Unit-T
Rele and Importance of Agricultural Finance, Financial Institutions and credit flow to rural/priority sector,

Unit-11

Uait-T11
District Credit Plan and lending to agriculture/priority sector. Micro-Financing and Role of MFI's - NGO’s, and SHG's.

Unit-Iv

Lending to farmers — The concept of 3 C’s, 7 P’s and 3 R's of credit, Estimation of Technical feasibility, Economic
viability and repaying capacity of borrowers and appraisal of credit proposals. Understanding Ienders and developing
better working relationship and supervisory credit system. Credit inclusions — credit widening and credit deepening.

Unit-v
Risks in financing agriculture. Risk management strategies and coping mechanism. Crop Insurance programmes — review
of different crop insurance schemes — yield loss and weather based insurance and their applications.

Suggested Readings

Study materials to be provided by course instructor,
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